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"DETAILS MAKE
PERFECHTCNY

We look back on the year 2016, which is almost ar an end, with

1S NOT A:BDETALE
great satisfaction. This was the year in which we increased the
Jocus of our codes and values as protagonists, starting from

an essential concept that represents the heart of the Bulgari LEONARDO DA VINC]

DNA: the consistency of the past is the essence of the future.
Through new collections — from jewellery to accessories, passing
through watches, perfumes and hotels — Bulgari expressed a
new Larger-than-Life way of being that we will bring with us
in the new year as the ideal of the Mediterranean Renaissance.
A visionary brand that represents a Roman way of life that
balances  glamour with indulgence, and enjoyment with
exuberance. Grand without being over-the-top. Precious, without
being dainty. Timeless, embodying 2,700 years of unrivalled
Roman magnificence and culture. We celebrated the Bulgari’s
love and gratitude for the Eternal City with iwo great moments:
in June, the unveiling of the Caracalla Mosaic gave us the
opportunily to announce the complete restoration of the entire
opera, and in September we returned the unforgettable Spanish
Steps to the Rome with a restoration that brought it back 1o its

Sull splendour:

In July, we celebrated our partnership with Save the Children
by launching Fabrizio Ferri’s #RaiseYourlland campaign
and proudly announcing USS50 million raised for one million
beneficiaries across 33 countries.

In September, we announced supermodel Lily Aldridge as
Bulgari’s new Brand Campaign Ambassador 2016/2017, and
Mario Testino as the brilliant photographer who captured
the magic of the brand, reflecting its brazen Roman spirit, its
extravagant use of colour, and its boundless creativity. Bulgari finds
endless inspiration within the magnificence of its ancient homeland,
reinterpreting its Roman elegance with contemporary flair:

The new Spring/Summer Accessories collection was presented in
Milan in September, at a consolidated and awaited rendez-vous
during Milan Fashion Week. It celebrates its vibrant creator,
the master of gemstones, with an extraordinary quality of
crafismanship and a confirmation that the Serpenti bag proves
itself to be an irresistible icon.

We look to the new year with strength and determination,
and, led by a new Larger-than-Life vision of the future, we
believe we will achieve great goals. Happy holidays to everyone,
and best wishes for a wonderful 2017.

Jean-Christophe Babin
CEO of BVLGARI GROUP
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A oltre quarant’anni dagli
scatti iconici realizzati con 1
gioielli Bulgari per Vogue
ltalia e Vogue US, il maestro
della fotografia di moda
torna a immortalare le crea-
zioni della Maison con il suo
stile inconfondibile. Sul filo
dei ricordi e delle emozioni
legati al mondo Bulgari,
Barbieri ripercorre con noi
gl anni che hanno segnato
la sua carriera stellare.

«*Sono arrivati i Bulgari’, an-
nunciava fatidica la segreta-
ria. Erano sempre in due:
impeccabile suit nero tre
bottoni, camicia candida,
cravatta, valigetta e cappello
nero. Mancavano solo gli oc-
chiali scuri. Non appena si
aprivano 1 cofanetti che cu-
stodivano 1 gioielli, si spre-
cavano aggettivi che sem-
bravano fuochi d’artificio,
tutto un gorgeous e un fabu-
lous, brividi di piacere e
manciate di stelle negli oc-
chi». 1l racconto di Gian Pa-
olo Barbieri, tra i maggiori
fotografi italiani attivi sulla
scena Internazionale, reca
impresso il profumo di un’e-
poca in cui il glamour non
era un’opinione. «Correvano
gli anni Sessanta e ogni cosa
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appariva semplice, allegra e
sicura», I'alta moda elabo-
rava una conlinua innova-
zione, apriva confini creativi
davvero sperimentali. «Le
donne sapevano di cipria e
la Maison Bulgari si era gia
trasformata in leggenda. 1
pezzi di joaillerie venivano
posati sulle modelle come
carezze vive — ricorda Bar-
bieri — e immancabilmente
avveniva una magia. Sem-
brava come se fossero sem-
pre appartenuti a quelle ra-
gazze meravigliose. Capivano
che quei gioielli diventavano
promessa e suggello di feli-
cita. Scattavo, scattavo e le
mmmagini arrivavano nella
redazione di Vogue US.
Diana Vreeland mi inviava
sempre telegrammi pieni di
poesia: You shot like the wind
when is green, fabulous! 1’s so
rich!». La fotografia non per-
dona, ha piu volte osservato
Barbieri. Resta Ii come il
monumento indelebile di
un unico iconico istante di
bellezza, che non ritornera
mai piu, ma che vivra per
sempre. «Le donne sono le
colonne portanti del gioiello
— sottolinea ancora Gian Pa-
olo Barbieri —, se s1 sbaglia la
modella tutto il resto diviene

mutile. La mia preoccupa-
zione maggiore ¢ sempre
stata la scelta della persona
idonea rispetto ai gioielli

“You shot like
the wind
when is green,

fabulous!”

che bisognava fotografare.
Lidentita e Vattitude della
modella penso siano I'ele-
mento piu importante per
riuscire a realizzare un buon
scatto. Il mio compito consi-
ste nel far vedere al meglio
quello che gia c¢’e. Non nel
falsificare la realta. E la mo-
della che valorizza il gioiello,
non il contrario. Si deve
stare attenti alla personalita,
all’essenza estetica e simbo-
lica di un determinato pezzo.
Un qualcosa che in Bulgari,
oggl come leri, risulta fortis-
simo, prepotente, chiaro
come il sole d’estate».

Over forty years afier he shot
the iconic images of Bulgari
Jewels for Vogue ltalia and

illustration by Lulu*
text by Cesare Cunaccia

Vogue US, the master fashion
photographer Gian Paolo Bar-
bieri returns to immortalise the
creations of the Maison with his
unmistakable style. Accompa-
nied by the memories and emo-
tions tied to the Bulgari world,
Barbieri looks back at the years
that marked his stellar career.

“The Bulgari people have ar-
rived,” the secretary would
Satefully announce” says Bar-
bieri. “There were always two
of them dressed in impeccable
black three-button suits with
white shirts, a tie, briefcase and
black hat. The only thing miss-
ing was black sunglasses. As
soon as they opened the boxes
containing the jewels, there
was a burst of adjectives like
Sireworks; everything was gor-
geous and fabulous. The jewels
beauty gave you the chills and
dazzled the eyes.” The account

of Gian Paolo Barbieri, one of

the top lialian photographers
on the international scene, pos-
sesses the fragrance of an era
when  glamour was not an
opinion. “lt was the sixties,
when everything seemed sim-
ple, fun and safe.” Haute cou-
ture continuously introduced
innovation, crossing truly ex-
perimental creative bounda-

GIAN PAOLO BARBIERI

ries. “Women smelled like face
powder and Bulgari was al-
ready a legend” remembers
Barbieri. “When the jewellery
was placed on the models like
vibrant caresses, magic unfail-
ingly occurred. It seemed as if
these pieces had always be-
longed to those marvellous
girls. They understood that the
Jewels were a promise and
symbol of happiness. | kept
shooting and the images ar-
rived in the editorial offices of
Vogue US. Diana Vreeland
kept sending me telegrams full
of poetry: “You shot like the
wind when it’s green, fabu-
lous! It’s so rich!’”. Photogra-
phy is unforgiving, Barbiert
ofien says. It remains an indel-
(ble monument to an instant
of beauty that will never re-
turn, but lives on forever.
“Women are the foundation
Jor the jewel, says Barbieri. “Iff

you choose the wrong model,
everything else is useless. | was
most concerned about choosing
the right person for the jewel-
lery I had to shoot. The model’s
identity and attitude are the
most important elements for
taking a good photo. My job is
to show what already exists in
the best way; not to falsify real-
wy: 1¢’s the model that enhances
the jewel, not the other
way around. You have to pay
attention lo the personality and
to the aesthetic and symbolic
essence of a certain piece. That
something is — today as in the
past — extremely strong and
powerful in Bulgari, as clear as
the summer sun.”
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Lily Maud Aldridge, super
modella californiana, classe
1985, di una bellezza fuori
dal comune sembra aver
fatto suo il concetto di
Larger than Life, interpre-
tandolo secondo una pro-
pria personale declinazione.
% vero — sottolinea Aldridge

“I’'m proud
1o be a part
of Bulgari's

universe’

—, che questo puo essere il
motto della mia vita. Per
Bulgari, sono partita per de-
stinazioni meravigliose e ho
scattato con Mario Testino a
Roma. Con Mario, e lo con-
sidero un vero privilegio,
avevo lavorato piu volte in
precedenza. Sa interprelare
al meglio le mie facolta
espressive, da me tira fuori
un qualcosa di unico, un ca-
rattere speciale, ogni volta
diverso. Ditemi voi se questo
gia non significa Larger than
Life e il compimento di un
sogno». Durante la realizza-
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zione della campagna Bul-
gari nella Citta Eterna, che
Lily Aldridge non esita a de-
finire favolosa, evocativa e
profondamente italiana,
tutte le location prescelte
erano nel cuore antico del
tessuto urbano, con il Vati-
cano a vista d’occhio. Con-
fida di essersi sentita d’im-
provviso una stella  del
cinema, un personaggio de
La Dolce Vita. «In qualita di
ambasciatrice del brand e
mentre prendeva forma la
campagna, questa dimen-
sione di glamour cinemato-
graﬁco, questa appartenenza
a un mito, I’ho avvertita sem-
pre piu forte, seguendo le
orme di tante donne che
hanno indossato le creazioni
di Bulgari. Sono orgogliosa
di essere parte di questo
universo, di essere entrata
nel vivo di un brand tanto
leggendario». Lily Aldri-
dge, fedele al concetto di
Larger than Life, della Mai-
son romana ama in partico-
lare la collezione Serpenti. 11
suo pezzo del cuore ¢ una
grande testa di serpente di
cui ha scattato una foto, in-
viandola subito al marito,

con la richiesta di riceverla
come regalo di Natale.

Lily Maud Aldridge, the gor-
geous Californian supermodel
born in 1985, seems to have
adopted  the
Larger than Life, interpreting
it with her own personal style.
“It’s true that this could be the
motto of my life,”says Aldridge.
“I've travelled to amazing

places for Bulgari and I posed

JSor Mario 1éstino in Rome. I ve

worked with him several times
in the past, and I consider it a
real privilege. He perfectly in-
terprets my expressive capabil-
ities and brings out something
special and unique from me.
Lach time it's different. Tell me
if this isnt Larger than Life
and a dream come true!”.
When the Bulgari campaign
was shot in the Eternal Ciy,
which Lily Aldridge does not
hesitate to call fabulous, evoca-
tive and profoundly ltalian, all
of the chosen locations were in
the ancient heart of the city
with a view of the Vatican. She
says she immediately felt like a
movie star and a character out

LILY ALDRIDGE

illustration by Lulu*
text by Cesare Cunaccia

concept  of

of La Dolce Vita. As brand
ambassador, and while the
campaign was taking shape,
strongly felt this dimension of
cinematic glamour and affilia-
tion with a legend, following in
the footsteps of the many
women who wore Bulgari cre-
ations. I’m proud to be a part of
this universe and at the heart of’
such a legendary brand.”
Aldridge, — true 10 the
Larger than Life concept,
particularly loves the Serpenti
collection of the Roman mai-
son. Her favourite piece is a
large  serpent  head:  she
snapped a picture of it and im-
mediately sent it to her hus-
band, asking to receive it as a

Christmas gifi.
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Magnificent Inspirations, la
nuova collezione di Haute
Joaillerie della Maison Bul-
gari, assomma in sé i toni
cromatici di una tavolozza
mediterranea, il rosa dei tra-
monti su Roma e l'oro degli
antichi templi. In occasione
della presentazione lo scorso
giugno a Cap d’Ail in Fran-
cia, abbiamo rivolto qualche
domanda ai due Direttori
Creativi del brand, rispetti-
vamente Lucia Silvestri per
la gioielleria e Fabrizio Buo-
namassa Stiglani per gl
orologi. Lucia Silvestri, nel
team Bulgari da circa tre de-
cenni, con inizi presso il di-
partimento di gemmologia,
dichiara tutto il proprio
amore per il mondo delle
pietre, di cui la Maison ha
accesso alla massima qua-
lita. «Bulgari ¢ la mia vita e la
mia passione — sottolinea
Lucia—. Sono perdutamente
mnamorata delle pietre e da
sempre viaggio intorno al
mondo cercandole. Un ecce-
zionale gruppo di pietre per
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taglio, caratura, colore, costi-
tuisce il punto di partenza
del processo creativo di ogni
pezzo di alta gioielleria, sug-
gerisce la prima idea di vo-
lume, la direzione estetica e
I’armonia delle proporzioni,
indica I'impiego in un deter-
minato pezzo». Fabrizio
Buonamassa Stigliani, Di-
rettore Creativo del settore
orologi, pone I'accento sulla
collezione Serpenti Incantati.
I una storia affascinante —
esordisce —. Per la prima
volta un serpente si avvolge
insieme su sé slesso e in
modo circolare intorno alla
cassa di un segnatempo,
come ipnotizzato, quasi am-
maliato dallo scorrere del
tempo. Lispirazione nasce
da una spilla in diamant
che, nella sua semplicita di
disegno ha rappresentato
Iinizio di questa avventura e
di questa storia. Ne risulla
un serpente arrotolato,
pronto a richiamare la tipica
posizione assunta quando si
trova nella cesta del suo in-

cantatore. Due le versioni:
oro bianco e diamant, op-
pure in oro rosa e rubellite,
per questo orologio-gioiello
che misura trenta millimetri
di  diametro. 1l bracciale
inoltre ¢ perfettamente sno-
dabile — aggiunge Buona-
massa Stigliani — e gli ele-
menti che ruotano attorno
alla cassa sono altrettanto
mobili, per accentuare il
senso dinamico e effetto di
gioco. Dietro la spiccala ri-
sultanza ornamentale si cela
una fondamentale funziona-
lita costruttivar.

Magnificent Inspirations,
Bulgari’s new Haute Joail-
lerie collection, has the colours
of a Mediterranean, the pink

sunsets of Rome and the gold of’

ancient temples. During the
presentation held in Cap d’Ail,
[rance last June, we asked the
two Creative Directors of the
brand — Lucia Silvestri for
Jewellery and Fabrizio Buo-

LUCIA SILVESTRI
FABRIZIO BUONAMASSA STIGLIANI

illustration by Lulu*
text by Cesare Cunaccia

Stigliani — for
watches — a few questions. Lu-
cia Silvestri, who has been
with Bulgari for nearly three
decades and started in the
gemmology  department,  de-

namassa

“An exceptional
group of stones
is the point of
departure
for the creative
process of each
Haute Joaillerie
piece”

clares her love for the world of
precious stones, in which the
Maison has access (o products
of exceptional quality. “Bulgari
is my life and passion,” says
Lucia. “I'm hopelessly in love
with these stones and travel the
world in search of them. An ex-
ceptional group of stones

with the right cut, carat and

colour — is the point of depar-
ture for the creating of each
Haute Joaillerie piece. It sug-
gests the first idea of volume,
the aesthetic direction and the
harmony of  proportions, as
well as their use in a certain
prece.” Fabrizio Buonamassa
Stiglani, the Creative Director
of the waich sector; focuses on
the Serpenti Incantati collec-
tion. “It is a fascinating story;”
he says. “For the first time, a
serpent coils around itself and
around the case of the time-
plece as if captivated, almost
hypnotised, by passing time.
The inspiration comes from a
diamond brooch with a simple
design thar began this adven-
ture and story: The result is a
cotled serpent in the typical po-
sition taken by the snake inside
a snake charmer’s basket.
There are two versions — white
gold and diamonds or rose
gold and rubellites — for this
Jewelled watch, which is 30mm

in diameter. The bracelet is
perfectly flexible,”. “The ele-
ments circling the case are mo-
bile to accentuate the dynamic
yet playful mood. Behind the
distinctive ornamental de-
sign, however, is funda-
mental constructive
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Una meravigliosa iperbole
illusionistica barocca che si
rivela su soffitti, volte e cu-
pole di edifici sacri, di resi-
denze nobiliari e nei palazzi
reali e principeschi dell'in-
tera Europa. Un horror vacui
grand opéra, delirio prospet-
tico votato all’effrazione dei
sensi e a un sublime inganno
dell’occhio, che al contempo
spalanca cieli fittizi percorsi
da nuvole concitate e sferzati
da un sole d’oro. Orizzont
deflagrati di sotto in su, dove
tra morbide nuvole prende
forma una rappresentazione
drammatica e opulenta. Eun
inno  allegorico ai  fasti
dell’assolutismo, al trionfo
della Chiesa della Controri-
forma, al lustro di casati pa-
trizi e al potere di ordini reli-
glosi e grandi porporati. Vi
partecipano varie divinita
pagane, animali fantastici ¢
santi cattolici, tutti intenti a
ordire una favolosa mise-en-
scene. La cesura tra il reale e
I'illusione pittorica, si rivela
nelle quadrature sapienti, sia
aornati dipinti che realizzate
con I'impiego di stucchi can-
didi e dorati, capaci di stu-
pire e confondere la perce-
zione e limpatto emotivo
dello spettatore. Tra Sei e
Settecento, alcuni tra i mag-
glori artisti si dedicano a
questo genere che appas-
siona tutto il Veechio Conti-
nente, partendo dall’epicen-
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tro sperimentale della Roma
dei papi. Sono Pietro da
Cortona e Andrea Pozzo, il
Baciceio in tandem con Ber-
nini, Mattia Preti a Malta,
Luca Giordano, Antonio
Verrio in Gran Bretagna e

Imaginary skies
8]“%” of

tumultuous

clouds

and inflamed
by a golden sun

Sebastiano Ricel a Vienna,
fino all’'ultimo cantore della
civilta barocea, il veneziano
Giambattsta Tiepolo, attivo
nel Veneto e a Milano, ma an-
che in Germania e a Madrid.

Magnificent illusionistic ba-
roque hyperbole paintings ap-
pears on the ceilings, vaults
and domes of churches,
aristocratic — abodes and
royal palaces throughout Fu-
rope. It is a horror vacui
grand opéra, a prospective
delirium devoted to confound-
ing the senses and sublimely
deceiving the eye, yet at the
same time opening up to imag-
inary skies full of twmultuous
clouds and inflamed by a

golden sun. Horizons explode
upwards, where a dramati,
opulent portrayal takes shape
amid the sofi clouds. It is an
allegorical paean 1o the glo-
ries of absolutism, the triumph
of the Counter-Reformation
Church, the prestige of patri-
cian families, and the power of
religious orders and great
cardinals.  Various  pagan
gods, imaginary animals and
Catholic saints are pictured,
all intent on weaving a fabu-
lous mise en scene. The in-
terruption between reality and
pictorial illusion is revealed in
the skilful quadrature per-
spectives and in the ornate
paintings made of white and
gilded stucco thar amaze and
confound perception, making
an emotional impact upon the
viewer. Between the 17" and
18" centuries, several of the
greatest — artists  dedicated
themselves to this genre which
the Furope adored, starting
with the experimental epicen-
tre of papal Rome. They were
Pietro da Cortona, Andrea
Pozzo, and il Baciccio along
with Bernini, Mattia Preti in
Malta, Luca Grordano, Anto-
nio Verrio in Great Britain
and Sebastiano Ricci in Vi-
enna, up to the last poet of Ba-
roque civilisation, Giambarti-
sta Tiepolo of Venice, who
worked in the Veneto region
and in Milan, but also in Ger-
many and in Madrid.

HEADING HIGHER
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Andrea Pozzo, Jesuit Church, Wien.
Credits: l23RF
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POWERTO LIFE

photography by Sebastian Kim
styling by Claire Dhelens
model Lily Aldridge

DIVAS' DREAM
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Parentesi High Jewellery necklace,
Parentesi High Jewellery bracelets;
opposite page:

Serpenti High Jewellery watches




DIVAS' DREAM High Jewellery
earrings, necklace and bracelet




Serpenti High JewelleFysearrings

and necklace;

opposite page:




Fiore di BVLGARI
High Jewellery necklace




Vivere sopra le righe, pun-
tare le nuvole, la posta in
gioco e alta. Come un
trompe loeil in una cupola
seicentesca, dove il soffitto
si trasforma in un cielo. Un
abisso di luce al contrario,
una piramide per I'infinito.
Larger than Life. La lilosofia
— la poesia, il ritmo di Bul-
gari. Nella storia, Bulgari ha
prodotto 1 gioielli piu belli
nessun artista, contempo-
raneo o dell’antico Egitto, e
mai riuscito a raggiungere il
valore creativo di Bulgari
anche perché nessuno ha
mai avuto tra le mani le pie-
tre che Bulgari ha saputo
cercare ¢ trovare in tutto il
mondo. Larger than Life.Vi-
vere in grande. Vivere ogni
attimo come fosse 'unico e
I'ultimo, con ogni senso fi-
sico, con quella lieve follia
che fa esplodere 1 colori
della vita. Questo e il modo
di Bulgari — altro non ¢ se il
modo italiano, che non
perde mai la propria inti-
mita, la sincerita che signi-
fica eleganza. La capacita di
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assaporare ogni singolo
giorno che qualcuno, anzi,
in tanti chiamarono Dolce
Vita — da Anita Ekberg, Lu-
chinoVisconti, Anna Ma-
gnani, Elizabeth Taylor,
Alain Delon quanti,
grandi artisti. La nostra cre-
scita e nel nostro passato — ha
detto Bernard Arnault.
Prendersi tutto, dare sapore
a ogni respiro — indulgere
in ogni cosa che dovremmo,
forse, concludere. Vivere
ancora, ancora e ancora con
la convinzione di non avere
mai, ancora, amato abba-
stanza. Larger than Life. La
dichiarazione di ogni arte,
di ogni talento, di ogni in-
telletto. La sensualita, i vo-
lumi 1 moviment del
corpo umano in una statua
romana dell’eta dell’im-
pero. Il design italiano ap-
plicato al metallo, le maglie
di platino. Ancora e sempre
i colori, gli accostamenti.
Sensualita intesa come
combinazione estetica. |l
modo di Bulgari. Il negozio
di via dei Condotti a Roma,

il primo negozio di Bulgari,
e la sintesi di tutto quanto:
bellezza, antica sensualita,
linee di futuro. Supremazia
dei colori, graficita nel gio-
iello. Indimenticabili e
forse eternamente insupe-

Living over
the top
and shooting
for the stars
because the
stakes are high

rabili sono le creazioni de-
gli anni Settanta, che a oggi
tratteggiano la linea di ogni
nuova produzione di Bul-
gari. LJaccostamento delle
materie diverse, i1l marmo
nobile sopra la liquidita
dell’oro, il cacao scuro, lo
Zafferano imperiale. La
stella a otto punte.
Larger than Life. Smeraldi,
rubini, zaffiri. Nessuno ha
mai saputo trovare zaffiri

LARGER THAN LIFE

photography by Mario Testino
styling by Anastasia Barbieri
model Lily Aldridge

text by Carlo Mazzoni

potenti come quelli di Bul-
gari. 1l Blu di Bulgari, il co-
lore iconico di Bulgari — il
colore oltre le nuvole, oltre
la notte, quel colore che si
trova oltre la cima di una
piramide di cielo.

Living over the top and shoot-
ing for the stars because the
stakes are high, like the trompe
Poeil of a 17" century dome,
where the ceiling turns into the
sky: An abyss of light in con-
trast, a pyramid for infinity:
Larger than Life. This is the
philosophy; the poetry and pace
of Bulgari. Over the years, Bul-
gari has produced the most
beautiful jewels; no artist, con-
temporary or from ancient
Lgypt, has ever achieved the
creative value of Bulgari, also
because no one has ever pos-
sessed the stones thar Bulgari
has searched for and found
around the globe. Larger than
Life. Living in grand style.
Living every moment as if it
were the last, with every physi-

>

Color Treasures

High Jewellery necklace
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Serpenti necklace,

Serpenti Incaptati watch
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Serpenti Tubogas watch and necklace




cal sense, with that touch of

macdness that makes the colours
of life even more brilliant. This
is Bulgari’s style — it is the ltal-
ian way that never loses its in-
timacy and the sincerity that
signifies elegance. It is the
ability, to savour each day
which is something that many
have called the Dolce Vita, in-
cluding Anita E'kberg, Lu-
chino Visconti, Anna Ma-
gnant, FElizabeth Taylor
and Alain Delon — so many
great artists. “Our growth
is in our past”, said Ber-
nard — Arnault.  Taking
everything, savouring each
breath — indulging in
everything that perhaps should
be concluded. Living again
and again and again with the
conviction of sull never having
loved enough. Larger than

Life. 1t is the declaration of

every art, talent and intellect.
Sensuality; volumes — the move-
ments of the human body in a
statue from the Ancient Roman
Empire. ltalian design applied
to metal and platinum links. As
always, colours and combina-

DIVAS' DREAM ring, necklace,
sautoir necklace, watch and bracelets

tions. Sensuality interpreted as
an aesthetic combination. Bul-
gari style. The boutique on Via
dei Condoui in Rome — Bul-
gari’s first boutique — sums up
everything: beauty, ancient sen-
suality and futuristic lines. The
supremacy of colour, the
graphic lines of the jewel. Un-
Jorgettable and perhaps eter-
nally insuperable are the jew-
els created in the seventies,
which sull inspire the style of
each new Bulgari production.
The combination of different
materials, noble marble aboye
liquid gold, dark cocoa, impe-
rial saffron. The eight-point
star: Larger than Life. Zmer-
alds, rubies, sapphires. No one
has ever found a sapphire as
powerful as Bulgari’s. Bulgari
blue, the iconic colour of Bul-
gari—the colour far beyond the
clouds, beyond the night, the
colour found above the tip of a
pyramid of the sky:
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Larger than
Life. This is
the philosophy;

the poetry
and pace

of Bulgari
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B.zerol bangle bracelets
and four-band rings
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LARGER THAN LIFE

BEHIND THE SCENES

photography by Barwerd Van Der Plas
styling by Anastasia Barbieri

model Lily Aldridge













EXTRAVAGANZA

photography by Antonio Barrella
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Color Treasures

High Jewellery necklace;
opposite page:

DIVAS' DREAM

High Jewellery necklace




DIVAS' DREAM High Jewellery
necklace
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FOREVER ICONIC

photography by Gian Paolo Barbieri
styling by Sissy Vian

model Amanda Wellsh Tubogas Qe

Tubogas bracelet, 1975

Ring with Roman Imperial

68| Life in BVLGARI | Zssue 9 coin and diamonds, 1983







Serpenti belt, 1970
Serpenti bracelet-watch, ca 1965
Serpenti bracelet-watch, 1975
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Necklace, 1991
Ring, 1960



Tremblant brooch, 1960




Serpenti belt, 1970
Serpenti bracelet-watch, 1975




Necklace/tiara, 1935
Bracelet,1930
Bracelet, ca 1939
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ianuzzi & Marino

photography by G

body painting by Guido Daniele
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BVLGARI BVLGARI bracelets,
BVLGARI BVLGARI ROMAN
SORBETS necklace




DIVAS' DREAM bracelet and necklace,
LVCEA watch, DIVAS' DREAM rings




BVLGARI BVLGARI
ROMAN SORBETS necklace,
BVLGARI BVLGARI LADY watch




BVLGARI BVLGARI LADY FINISSIMO
Petite Seconde watch,
DIVAS' DREAM watch



DIVAS' DREAM bracelet, rings and
necklace, LVCEA watch




DIVAS' DREAM necklaces,
LVCEA watch, DIVAS' DREAM ring
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Serpenti bracelet



Serpenti Tubogas watch, ring and

necklace



Serpenti Spiga watches




BVLGARI BVLGARI
Piccola Catene watches







OCTO FINISSIMO Squelette watch
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Eaux de Parfum, Le Gemme

Nail technician
Elena Stepaniouk
@Face to Face;
Models

Angelica, Taina
@The One Models
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BVLGARI HOTEL MILANO

THE GILDED ALLEY

photography by John Short

sct design by Laura Fulmine

i

J
)

UL




opposite page:

The Bar, Bulgari Hotel Milano

"Serpenti Forever" flap cover bag;




The Lo-l;-By;wB_ulgari Hotel Milano
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Serpenti double bridge frame,
"Serpenti Forever" flap cover bag;
opposite page:

"Serpenti Forever" flap cover bag
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"Christmas 2016" pattern
seven-folds tie,

OCTO ULTRANERO
SOLOTEMPO watch,

folded credit card holder;
opposite page:

"Double Crystal" pattern tie,

OCTO ULTRANERO
VELOCISSIMO watch




Eau Parfumée au Thé Noir:

Body Lotion, Eau de Cologne,
Shampoo and Shower Gel;
opposite page:

Bulgari SPA, Bulgari Hotel Milano
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Eau Parfumée au Thé Vert: Candle,

& & Eau de Cologne, Shampoo, Shower

& = S

& i T ; Gel and Body Lotion;

4. ) . opposite page:

. i r Serpenti pink gold metal frame,
b ¥

Diagono sunglasses

Photographer’s assistant
Verity Fitzgerald



BVLGARI GEMS

photography by Guido Mocafico and Christine Rymer

Splendia Eau de Parfum,

Le Gemme Imperiali



Selima Eau de Parfum,

Le Gemme Orientali;

? opposite page:
E-: Eaux de Parfum, Le Gemme




Bulgari riapre il proprio
flagship store al 168 di New
Bond Street a Londra, dopo
un rinnovamento spaziale e
decorativo. I’architetto Pe-
ter Marino ha lavorato sui
volumi di un edificio sette-
centesco con un segno
eclettico, giocato su un
blend sapiente di antico e
di nuovo. Nel nuovo store
Marino ha utilizzato, rivisi-
tandole, colte citazioni, con-
cezioni  geomelriche ¢
marmi classici, porfido e
pietre tipiche del lessico ro-
mano, accostandoli a ele-
menti di riferimento di Bul-
gari come le repliche della
porta d’ingresso e della lan-
terna 1930 della gioielleria
di via Condotti o il motivo
della stella a otto punte. Un
plot che si miscela a dettagli
autoctoni, quasi simbolici,
quali la volta ispirata dall’o-
pera di John Soane e che,
specic  nell’areca  dedicata
agli accessori, rende omag-
gio a progetusli e designer
italiani come Carlo Scarpa
e Mangiarotti e un lucerna-
rio, recuperato e restaurato,
che permette al primo
piano di essere illuminato
dalla luce naturale. Vi sono
anche le atmosfere raccolte
di un club maschile d’an-
tan, una scultura del fran-
cese Antoine Poncet e le tre
aree VIP poste al primo
piano, che evocano quelle
del Salottino Taylor, dove
lattrice usava rifugiarsi du-
ranle 1 suoi soggiorni ro-
mani. La sequenza seman-
tica e 1l mosaico di
appartenenze  all’universo

Bulgari si declinano ideal-
mente lungo una medesima
linea di linguaggio nella
nuova boutique di Mosca.
Nella capitale russa, per il
201 e prevista apertura di
un Bulgari Hotel su Sredniy

An eclectic
approach that
cjgverly blends

old and new

Kislovskiy, a due passi dal
Cremlino e dalla Piazza
Rossa. Progettato dallo stu-
dio di architettura Antonio
Citterio Patricia Viel and
Partners, I’hotel disporra di
sessanlacinque camere e
suile, tra cul una esclusiva
Bulgari Suite con una ter-
razza di seicento metri qua-
drati dalla quale sara possi-
bile ammirare il panorama
della citta e del Cremlino. 11
Ristorante Bulgari e 'ampia
SPA con una piscina di ven-
ticinque metri complete-
ranno la struttura.

Bulgari is reopening its flag-
ship store at 168 New Bond
Street in London afier a com-
plete remodelling and interior
decoration  project. Architect
Peter Marino worked on the
volumes of the 18*-century
building, taking an eclectic ap-
proach and cleverly blending
old and new. In the new store,
Marino used and renewed ele-
gant references, geometric con-

cepts and the classic marble,
porphyry and stones typical of
Rome, combining them with
references such as replicas of
the doorway and 1930 lantern
of the Bulgari boutique on Via
Condotti or the etght-point star
motif. These were blended with
local, almost symbolic, details
such as a vaulted ceiling in-
spired by the work of John
Soane, elements that pay trib-
ute to lialian designers and
architects such as Carlo Scarpa
and Mangiarotti especially in
the accessories area and a re-
stored skylight that floods the
Sirst floor with natural light.
There is the cosy feel of a gen-
tlemen’s club from yesteryear, a
sculpture by Antoine Poncet of
France and three VIP areas on
the first floor that evoke the
ambiance of the Taylor Room,
where the actress Elizabeth
Taylor used to go during her
Roman stays. The semantic se-
quence and mosaic belonging
to the Bulgari world ideally
speak the same language of the
new boutique in Moscow. In
2019, a Bulgari Hotel will open
on Sredniy Kislovskiy; close to
the Kremlin and Red Square in
Moscow. Designed by the Anio-
nio Citterio Patricia Viel and
Partners architectural firm, the
hotel will have sixty-five rooms
and suites, including an exclu-
sive Bulgari Suite with a 600
square melre lerrace affording
a panoramic view of the city
and the Kremlin. The Bulgari
Restaurant and spacious spa
with a 25 square metre pool
will complete the structure.
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INTERNATIONAL NEW OPENINGS

photography by Gionata Xerra
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An architectural
concept which
1s pure Roman style

LONDON

The stores are
the ambassador
of the brand.
Every new store
will mirror the
brand’s signature
design,
characterized
by colours, bold
and geometrlc
volumes, ltalian
materlals and
savoir-faire




MOSCOW
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The mterplay
between innovation
and tradition,

1s the core

of the Marino’s
eclectic style

AGREEMENT
SIGNED
FORA
BVLGARI
HOTEL

IN MOSCOW
DUETO OPEN
IN 2019

The hotel will have a 600 square metre
65 rooms and terrace affordmg
suites, mcludmg a panoramic

an excluswe view of the cit

Bulgari Suite with and the Kremlin



Un Natale Larger than Life
per Bulgari, attraverso quella
speciale maniera di essere ¢
di pensare I'esistenza, che da
sempre contraddistingue il
marchio di gioielleria. Una
celebrazione della vita, tra-

Are you still
dreaming of a
white
Christmas?

boceante di colori, imprezio-
sisce I'attesa del periodo fe-
stivo. Le vetrine dei flagship
store Bulgari esprimono va-
lori e contenuti autentici, fe-
lici e ben auguranti, intrec-
ciandone la portata ai segni
iconici della storia e del DNA
della Maison. I fuochi d’arli-
ficio saranno il tema pre-
scelto per le festivita legate al
Capodanno 2017. Fonte di
meraviglia, 1 giochi pirotec-
nici celebrano I'esplosione
della vita, tracciano figura-
zioni nel cielo, componendo
un bouquet di cromie scin-
tillanti sul sipario oscuro
della notte. Di remota ori-
gine cinese, larte pirotec-
nica ¢ divenuta tradizione
per accogliere il nuovo anno
anche in molt paesi del

mondo illuminando e Un-
gendo di colore e speranze le
piazze delle piu important
citta, protagoniste di uno
spettacolo dalle infinite va-
lenze simboliche. 1 fuochi
d’artificio vengono disegnau
con il tocco del gioielliere
per celebrare le magnifiche
creazioni Serpenti, DIVAS’
DREAM, BVLGARI BVL-
GARI, Bzerol e orologi. Si
tratta di illustrazioni uniche
create da un artista apposita-
mente per Bulgari e realiz-
zate poi da un tessitore che
da vita al motivo jacquard,
reso possibile grazie a speci-
fici telai artigianali, tra gli
unici cinque in Europa ca-
pact di una simile, colorata
lavorazione. Colorata come il
nuovo claim natalizio della
Maison: Wishes full of colour.
E voi sognate ancora un
bianco Natale?

It is a larger than Life
Christmas for Bulgari, con-
veyed through the special de-
meanour and vision that have
always distinguished the jew-

ellery brand. A celebration of

life  bursting  with  colour
makes the wait during the hol-
iday season even more pre-
cious. The windows of the Bul-

gari flagship store express
authentic, happy, auspicious
values and content, blending
their  significance with  the
iconic elements of the history
and DNA of the maison. Fire-
works will be the theme chosen
Jor the holidays — around
New Year's Eve 2017. Fire-
works, a source of wonder, cel-
ebrate an explosion of life.
They trace figures in the sky,
composing bouquets of daz-
zling colours against the black
backdrop of the night. In-
vented in ancient China, the
art of pyrotechnics has become
a tradition for ringing in the
New Year in many countries
around the globe, illuminating
the squares of the most impor-
tant cities, tingeing them with
colour and hope, the protago-
nists of a spectacle with in-
Sinite symbolic value. Fire-
works are designed with a
Jewellers touch to celebrate
the magnificent  Serpent,
DIVAS® DREAM, BVLGARI
BVLGARI, B.zerol creations
and watches. These unique il-
lustrations were created by an
artist especially for Bulgari
and made by a weaver who
produces a jacquard motif us-
ing specific artisan looms, one
of only five in Furope capable
of such a colourful technique.
It is as colourful as the new

Christmas slogan of the mai-
son: Wishes full of colour.
Are you still dreaming of a
white Christmas?
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WISHES FULL OF COLOUR

photography by The Mood It
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WINDSOR

MOSCOW CANNES

Valentino Xenia Tchoumi
Bulgari for EJAE — Old Windsor Bulgari for EJAF — Old Windsor
Woodside Gallery dinner Woodside Gallery dinner

Sonam Kapoor Alessandra Ambrosio
The 69" Cannes Film Festival The 69" Cannes Film Festival

Alexei Bogachev and Jean-Christophe Babin
Bulgari Hotel Moscow Announcement

Ol
HENENE. P EEE

Naomi Watts

Opening Night Gala during the 69" annual Cannes Film Festival

Liz Hurley and

Veronica Berti Jean ophe Babin

Bulgari for EJAF — Old Windsor Bulgari for \/'— Old Windsor
Woodside Gallery dinner Woodside Gallery dinner

Kevin Spacey and Sir Elton John Lily Donaldson Svetlana Khodchenkova g
Bulgari for EJAF — Old Windsor Woodside Gallery dinner Bulgari Hotel Moscow Announcement Film Festival The 69" Cannes Film Festival The 6 ‘annes Film Festival The 69" Cannes Film Festival
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ST. JEAN CAP FERRAT

SAVE THE CHILDREN PARIS

#RaiseYourt and Campaign

Tommy Dunn

#Raise YourHand Campaign

Carla Bruni-Sarkozy
Brand Event Gala Dinner
Villa Ephrussi de Rothschild
Saint Jean Cap Ferrat

Carina Lau and Paolo Bulgari
Brand Event Gala Dinner

Villa fiphrussi de Rothschild

Saint Jean Cap Ferrat

Toni Garrn
Brand Event Gala Dinner Villa Ephrussi de Rothschild — Saint Jean Cap Ferrat

Helena Christensen Luke Evans
‘RaiseYourHand Campaign

#RaiseYourHand Campaign

Models show during Brand Event Vodels show during Brand Fvent
Gala Dinner Villa Ephrusst avid Jarre, Lilly say. ittgenstein ¢ rtajarens: Gala Dinner Villa Ephrusst
de Rothschild — Saint Jean Cap Ferrat g de Rothschild — Saint Jean Cap Ferrat

General view during Brand Event Gala Dinner
Villa Ephrussi de Rothschild — Saint Jean Cap Ferrat

Julietle Binoche Vodels pose during the Celebration of Magnificent Inspirations
#RaiseYourtand Campaign

The New High Jewellery Collection at the ltalian Embassy
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BVLGARI BVLGARI

ROMA ROMA

26

28

30

DIVAS® DREAM High Jewellery
earrings in white gold with corals

(21.01 ct), 2 round brilliant cut diamonds
(r.10 ct), tapered cut diamonds (2.26 ct)
and pavé diamonds (1.3 ct).

lefi page:

Parentesi High Jewellery necklace in
white gold with pavé diamonds (31.14 ct).
Parentesi High Jewellery bracelet in
white gold with pavé diamonds (10.66 ct).

DIVAS’ DREAM High Jewellery
earrings in white gold with 2 round,
brilliant cut diamonds (0.48 ct), 22 pear
and fancy cabochon cut rubies (3.go ct)
and pavé diamonds (1.58 ct).

DIVAS’ DREAM High Jewellery
necklace in white gold with 29 pear

and round cut rubies (19.42 ct), one round
brilliant cut diamond (0.62 ct) and pavé
diamonds (11.65 ct).

lefi page:

Serpenti High Jewellery earrings in white
gold with 140 cabochon cut sapphires
(7.45 ct) and pavé diamonds (2.95 ct).

Serpenti High Jewellery necklace
in white gold with 88 fancy shaped
cabochon cut sapphires (6.21 ct),
and pavé diamonds (7.70 ct).
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right page:

Serpenti High Jewellery watch.

Quartz movement. 36 mm 18 kt pink
gold curved case set with brilliant cut
diamonds and 1 tanzanite. 18 kt pink gold
bracelet set with brilliant cut diamonds.
Eyes in emeralds.

Serpenti High Jewellery watch.

Quartz movement. 36 mm 18 kt pink gold
curved case and dial set with brilliant cut
diamonds and 1 tourmaline.

18 kt pink gold bracelet set with brilliant
cut diamonds. Eyes in emeralds.

DIVAS’ DREAM High Jewellery bracelet
in white gold with 7 pear and round cut
rubies (8.51 ct), 22 round brilliant cut
diamonds and pavé diamonds (18.01 ct).

right page:
Parentesi High Jewellery necklace in
pink gold with pavé diamonds (42.17 ct).

Parentesi High Jewellery bracelet in pink
gold with pavé diamonds (28.84 ct).

36

38

Fiore di BVLGARI High Jewellery
necklace in white gold with turquoise
inserts, 1 tanzanite (9.39 ct), 1 round
brilliant cut diamond (0.go ct), 20 round
double rose cut moonstones (10.56 ct),
round shaped sapphires (19.45 ct), round
and brilliant cut diamonds and pavé
diamonds (20.42 ct).

Color Treasures ligh Jewellery
necklace in pink gold with 6 cabochon
pink tourmalines (142.32 ct),

5 cabochon amenthysts (101.37 ct),

5 emerald beads (24.39 ct), 1 tourmaline
round bead cut (5.50 ct), 10 cabochon red
spinels (16.48 ct) and round and pavé-set
diamonds (22.77 ct).

Serpenti necklace in 18 kt white gold
with pavé diamonds.

Serpenti Incantati watch.

Quartz movement. 30 mm 18 kt white
gold case set with brilliant cut diamonds.
Snow-pavé diamond dial. 18 kt white gold
bracelet set with brilliant cut diamonds.

Serpenti Tubogas watch.

Quartz movement. 35 mm steel curved
case with 18 kt pink gold bezel set
with brilliant cut diamonds. 18 kt pink
gold crown set with a cabochon cut
pink rubellite. Silver opaline dial with
guilloché soleil treatment. 5-twirl 18 kt
pink gold and steel bracelet.

Serpenti Tubogas necklace
in 18 kt pink gold with pavé diamonds.
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40

42

54

LIFE IN

DIVAS’ DREAM ring in 18 kt pink gold

with mother-of-pearl and pavé diamonds.

DIVAS’ DREAM necklace in 18 kt
pink gold with diamond, malachite
and pavé diamonds.

DIVAS’ DREAM sautoir necklace
in 18 kt pink gold with carnelian,
malachite and lapis lazuli.

B.zerol bangle bracelet
in 18 kt pink gold.

B.zerol bangle bracelet
in 18 kt white gold.

B.zerol bangle bracelet
in 18 kt pink gold with black ceramic.

B.zerol four-band ring
in 18 kt pink, white and yellow gold.

DIVAS’ DREAM High Jewellery necklace
with 1 fancy carved Jadeite-Jade (3.29 ct),
1 round brilliant cut diamond (0.48 ct),

11 cabochon cut Jadeite-Jades (0.92 ct),
round brilliant cut diamonds and pavé
diamonds (7.64 ct).

Serpenti High Jewellery necklace

in white gold set with 1 oval shaped
brilliant cut sapphire (13.55 ct), 10 round
and pear shaped rubies (8.96 ct), 8 round
shaped sapphires (14.97 ct), baguette cut
diamonds and pavé diamonds (24.59 ct).

Serpenti High Jewellery necklace in

pink gold with 4 pear shaped emeralds
(0.42 ct), fancy shaped rubellites (82.5¢ ct),
round emeralds (0.83 ct), round brilliant
cut diamonds and pavé diamonds

(5.89 ct).

Serpenti High Jewellery bracelet in

pink gold with round and pear shaped
emeralds (2.03 ct), fancy shaped rubellites
(38.32 ct), round brilliant cut diamonds
and pavé diamonds (2.98 ct).
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DIVAS’ DREAM watch.

Quartz movement. 30 mm 18 kt pink
gold case set with brilliant cut diamonds.
Gold crown set with a cabochon cut pink
rubellite. Natural acetate dial set

with diamond indexes. Satin strap with

18 kt pink gold ardillon buckle.

DIVAS’ DREAM bracelet in 18 kt pink

gold with carnelian.

DIVAS’ DREAM bracelet in 18 kt pink
gold with pavé diamonds.

B.zerol four-band ring
in 18 kt white gold with pavé diamonds.

B.zerol four-band ring
in 18 kt pink gold with black ceramic.

60

62

64

66

LIFE IN

lefi page:

DIVAS’ DREAM lligh Jewellery
necklace with 1 triangular cabochon cut
Jadeite-Jade (19.19 ct), 10 round cabochon
cut rubies (18.25 ct), 72 fancy buff top

cut rubies (8.30 ct), 15 round brilliant

cut diamonds (3.49 ct,) tapered step cut
diamonds and pavé diamonds (11.27 ct).

DIVAS’ DREAM High Jewellery necklace
with 1 cushion cut sapphire (45.15 ct),

1 round brilliant cut diamond (0.go ct),

12 emeralds beads (39.go ct),

15 round brilliant cut diamonds (4.48 ct),
64 fancy shape buff top cut blue
sapphires (6.04 ct), tapered cut diamonds

\

(2.32 ct) and pavé set diamonds (11.50 ct)

Giardini Italiani High Jewellery necklace
in white gold with 1 emerald (6.32 ct),

22 emerald beads (47.88 ct), 206 buff top
cut emeralds (11.60 ct) and pavé diamonds
(25.46 ct).

DIVAS’ DREAM High Jewellery
necklace in white gold with 13 round
emerald beads (20.20 ct), 16 round
sapphire beads (43.40 ct), g buff top

cut emeralds (0.6¢ ct), 105 buff top cut
sapphires (.04 ct), 14 round brilliant cut
diamonds and pavé diamonds (26.56 ct).

lefi page:
Parentesi High Jewellery necklace in
pink gold with pavé diamonds (42.17 ct).

BVLGARI

ROMA

right page:

Color Treasures High Jewellery

necklace in white gold with ¢ round
shaped double rose cut amethysts

(47.70 ct), 8 round shaped double rose cut
tourmalines (55.19 ct) and pavé diamonds
(16.26 ct).

right page:

Fiore di BVLGARI Iligh Jewellery
necklace in white gold with turquoise
inserts, 1 tanzanite (9.3g ct), 1 round
brilliant cut diamond (0.go ct), 20 round
double rose cut moonstones (10.56 ct),
round shaped sapphires (19.45 ct), round
and brilliant cut diamonds and pavé
diamonds (20.42 ct).
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Tubogas choker in two-colour gold with
Greek silver coins, 1974.

Tubogas bracelet in two-colour gold with
Roman Imperial bronze coins, 1975.

BVLGARI

ROMA

78

LIFE IN

Serpenti belt in gold with black enamel
and diamonds, 1970.

Serpenti bracelet-watch in gold with
black enamel, emeralds and diamonds,

BVLGARI

ROMA

1979
Ring in gold with Roman Imperial gold
coin and diamonds, 1983.

70 lefi page: right page:
Necklace in gold with emerald, amethysts, ~ Necklace in gold with emerald, rubies
rubies and diamonds, 198¢. and diamonds, 1969.

Ring in platinum with emeralds,
sapphires and diamonds, 1g60.

80 Necklace/tiara combination in platinum
with diamonds, 1935.

On the left hand: Bracelet in platinum
with diamonds, ca 1939.

On the right hand: Bracelet in platinum
with diamonds, 1930.

72 Serpenti belt in gold with black enamel
and diamonds, 1970.

Serpenti bracelet-watch in gold with
black and white enamel and diamonds,
ca 19065.

Serpenti bracelet-watch in gold with
black enamel, emeralds and diamonds,

1975.

82 B.zerol ring in 18 kt pink gold with
cermet.

B.zerol ring in 18 kt pink, white and

yellow gold.

74 Necklace in gold with emeralds,
amethysts, citrines, pink tourmalines,
sapphires and diamonds, 1ggr.

B.zerol bracelet in 18 kt pink gold.

B.zerol bracelet in 18 kt white gold with
Ring in platinum with emeralds, pavé diamonds.
sapphires and diamonds, 1g6o.
B.zerol ring in 18 kt white gold with

pavé diamonds.

84 BVLGARI BVLGARI bracelet
in 18 kt white gold with diamonds.

76 Tremblant brooch in platinum with fancy
yellow diamonds and diamonds, 196o.

BVLGARI BVLGARI bracelet
in 18 kt pink gold with diamonds.

BVLGARI BVLGARI ROMAN
SORBETS necklace in 18 kt pink gold
with amethists and pink tourmaline.
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94
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DIVAS’ DREAM bracelet in 18 kt pink
gold with malachite and mother-of-pearl.

DIVAS’ DREAM necklace in 18 kt
pink gold with diamond, malachite and
pavé diamonds.

BVLGARI BVLGARI ROMAN
SORBETS necklace in 18 kt white gold
with blue sapphires and tzavorites.

BVLGARI BVLGARI LADY watch.
Mechanical movement with automatic
winding. 33 mm steel case and 18 kt pink
gold bezel. 18 kt pink gold crown set with
a cabochon cut pink stone. Purple satiné
soleil dial set with diamond indexes.
Steel pink gold bracelet.

BVLGARI BVLGARI LADY
FINISSIMO Petite Seconde watch.
Manufacture extra-thin mechanical
movement with small second

(manual winding), BVL 128 caliber.

41 mm 18 kt white gold case with bezel set
with 54 brilliant cut diamonds, 18 kt white
gold crown with a brilliant cut diamond
and transparent back. Purple satiné

soleil dial with white gold plated indexes.
Purple alligator strap with 18 kt white
gold ardillon buckle.

DIVAS’ DREAM bracelet in 18 kt pink

gold with carnelian.

DIVAS’ DREAM ring in 18 kt pink gold

with carnelian and pavé diamonds.

DIVAS’ DREAM ring in 18 kt pink gold

with pavé diamonds.

DIVAS® DREAM necklace in 18 kt yellow
gold with carnelian, malachite and lapis
lazuli.

DIVAS’ DREAM necklace in 18 kt white
gold with emeralds, diamond and pavé
diamonds.

DIVAS’ DREAM necklace in 18 kt white
gold with diamond and pavé diamonds.
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LVCEA watch. Automatic movement.

33 mm 18 kt pink gold and steel case.

18 kt pink gold crown set with a cabochon
cut stone and diamond. Purple lacquered
dial with a guilloché soleil treatment set
with diamond indexes. 18 kt pink gold
and steel bracelet.

DIVAS’ DREAM ring in 18 kt pink gold

with mother-of-pearl and pavé diamonds.

DIVAS’ DREAM ring in 18 kt pink gold

with mother-of-pearl and pavé diamonds.

DIVAS’ DREAM watch.

Manufacture in-house mechanical
movement with jumping hour

and retrograde minutes (180°) and
automatique winding, BVL 262 caliber.
37 mm 18 kt white gold case set with

79 brilliant cut diamonds. Lapis lazuli
dial with diamond indexes. Blue satin
strap with 18 kt white gold folding clasp
set with brilliant cut diamonds.

LVCEA watch. Automatic movement.

33 mm 18 kt pink gold case set with
diamonds. 18 kt pink gold crown set
with a cabochon cut stone and diamond.
Silver satiné soleil dial set with diamond
indexes. Brown leather strap. 18 kt pink
gold ardillon buckle.

LVCEA watch. Mechanical movement
with automatic winding. 33 mm 18 kt
white gold case fully set with brilliant
cut diamonds with neige pavé technique.
18 kt white gold crown set with a blue
sapphire and diamonds. Full pavé
diamond dial with neige pavé technique.
18 kt white gold bracelet fully set with
brilliant cut diamonds with neige pavé
technique.

DIVAS® DREAM ring in 18 kt white gold

with diamond and pavé diamonds.

96

98

100

102

104
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Serpenti Seduttori necklace in 18 kt pink
gold with rubellites and pavé diamonds.

Serpenti Seduttori necklace in 18 kt pink
gold with rubellites and pavé diamonds.

Serpenti bracelet in 18 kt pink gold with
rubellites and pavé diamonds.

Serpenti Tubogas watch.

Quartz movement. 35 mm 18 kt steel
curved case with 18 kt pink gold bezel set
with brilliant cut diamonds.

18 kt pink gold crown set with a cabochon
cut pink rubellite. Violet lacquered dial
with guilloché soleil treatment.
Single-spiral 18 kt pink gold

and steel bracelet.

Serpenti Spiga watch.

Quartz movement. 35 mm white ceramic
curved case with 18 kt pink gold bezel set
with brilliant cut diamonds.

18 kt pink gold crown set with a
cabochon cut ceramic. White lacquered
polished dial. Single-spiral white ceramic
bracelet with 18 kt pink gold elements.

BVLGARI BVLGARI Piccola Catene
watch. Quartz movement. 22 mm 18 kt
white gold case set with brilliant cut
diamonds. 18 kt white gold crown set with
a cabochon cut pink rubellite.

Black lacquered dial set with diamond
indexes. One twirl 18 kt white gold
gourmette bracelet set with brilliant cut
diamonds. 18 kt white gold folding clasp.

Serpenti thin bracelet in 18 kt white gold
with full pavé diamonds.

Serpenti ring in 18 kt white gold
with pavé diamonds.

Serpenti ring in 18 kt white gold
with pavé diamonds.

BVLGARI

ROMA

Serpenti Tubogas ring in 18 kt pink gold
with pavé diamonds.

Serpenti Tubogas necklace in 18 kt pink
gold with pavé diamonds.

Serpenti Spiga watch.

Quartz movement. 35 mm black ceramic
curved case with 18 kt pink gold bezel set
with brilliant cut diamonds.

18 kt pink gold crown set with a
cabochon cut ceramic. Black lacquered
polished dial. Single-spiral black ceramic
bracelet with 18 kt pink gold elements.

BVLGARI BVLGARI Piccola Catene
watch. Quartz movement. 22 mm 18 kt
white gold case set with brilliant cut
diamonds. 18 kt white gold crown set with
a cabochon cut pink rubellite.

Full pavé diamond dial. One twirl 18 kt
white gold gourmette bracelet fully set
with brilliant cut diamonds. 18 kt white
gold folding clasp.

Serpenti Incantati watch.

Quartz movement. 30 mm 18 kt white
gold case set with brilliant cut diamonds.
Snow-pavé diamond dial. 18 kt white gold
bracelet set with brilliant cut diamonds.

F__.,
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OCTO FINISSIMO Squelette watch.
Mechanical skeletonized manufacture
movement with manual winding, small
seconds and power reserve indication.
BVL 128SK — Finissimo caliber.

Power reserve around 65 hours.

40 mm extra-thin steel case treated with
black DLC, 18 kt pink gold bezel (5.15 mm
thick) with transparent case back. Pink
gold crown set with ceramic. Integrated
alligator strap with pink gold ardillon
buckle. Water-resistant up to 30 metres.

DIAGONO MAGNESIUM watch.
Mechanical chronograph with automatic
winding and date, Bi3o caliber.

42-hour power reserve. 42 mm
magnesium & PEEK case with ceramic
bezel. Dial with red proprietary lacquer.
Rubber strap with ardillon buckle.

Selima Eau de Parfum, Le Gemme
Orientali. A journey through the rich
world of the Arabian peninsula.

A sacred gemstone, symbol of serenity
and abundance, life and wealth.
Carnelian replaces negative with a love
of life. Selima, an evocative arabic name
meaning “serene and calm”. A soothing,
incandescent Eau de Parfum of luscious
red energy. Alluring Spices — Saffron
Rose — Date Delight.

Lazulia Eau de Parfum, Le Gemme
Orientali. A night journey through

the Arabian desert. A gem of royalty
and spirituality that has symbolized

the Celestial since time immemorial.
Symbol of life force and a source of
power. Lazulia, meaning “deep blue” in
arabic, takes us on a voyage through the
fabulous, sensual tales of the Arabian
Nights. A heavenly hypnotic Eau de
Parfum of brilliant azure blue. Jasmine
Starlight — Incense Lssence — Royal Oud
Wood.
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DIAGONO MAGNESIUM watch.
Mechanical chronograph with automatic
winding and date, Bi3o caliber.

42-hour power reserve. 42 mm
magnesium & PEEK case with ceramic
bezel. Dial with silver proprietary lacquer.
Rubber strap with ardillon buckle.

Splendia Eau de Parfum, Le Gemme
Imperiali. A journey to the last dynasty
of China and the treasures of the royal
family. Emblematic of Asia’s imperial
power, the sublime green jade gemstone
has been coveted by Emperors and
Aristocrats for thousands of years.
Splendia, a name that evokes the beauty
and splendor of the Queen of all Jades.
Noble and majestic, a woman of great
seductiveness who conveys elegance

and sophistication. A ravishing

Eau de Parfum that expresses the
majestic elegance and nobility of China’s
last great imperial dynasty. Magnolia
issence — Narcissus Absolute — Oakmoss.

Irina Eau de Parfum, Le Gemme
Imperiali. A journey into the purity,
mysticism and serenity of Ancient
China. Inspired by the purest white jade
and its aura of peacefulness, respect

and generosity. Irina, a name of Greek
origin, signifying “peace”, pays delicate
homage to women of supreme elegance
and femininity, whose beauty and poise
emanate as much from within as from
without. A sensual and sophisticated
Eau de Parfum of sumptuous floral
musk notes. Magnolia Essence — Jasmine
Petals ~Musk.

LIFE IN

112 Tygar Eau de Parfum, Le Gemme.

Called the stone that sees all, shimmering
golden-brown Tiger’s Eye draws its
energy from the vibrations of the earth
and sun. Like the name of the fragrance,
this bright stone is inspired by the
majestic feline, and conveys the fiery
courage, action and mental power of the
greal Indian warrior Shivaji.

An astonishingly contrasting and
explosive Ambery Citrus accord crafted
from radiant, cascading Grapefruit,

deep Wood and Ambrox, a natural and
abundant reconstitution of precious
Ambergris. Grapefruit Essence — Ambrox.

Malakeos Eau de Parfum, e Gemme.
Emblem of the grandeur and opulence
of Czarist Russia, ruled by the Romanovs,
the infinite green of Malachite gemstone
exudes the healing and well-being of
nature, set in the profuse coniferous
green of the Ural forests. The Perfumer
honors a legendary thematic in men’s
perfumery, Fougere, in a contemporary
reinterpretation. This deeply invigorating
scenl has a cold, clean, vegetal [reshness
derived from men’s barbering classics.
Minty Geranium, Lavender and Oakmoss
are vividly paired with gentle Musk and
Guaiac Wood for an immensely restoring,
sensual green fragrance.

Lavender — Oakmoss.

Gyan Eau de Parfum, Le Gemme.

A name in Sanskrit, meaning

“divine wisdom”, Gyan evokes velvety
blue Sapphires imbued with the
spirituality of the midnight sky in the
Himalayas and the seductiveness, lucidity
and insight of Alexander the Great.

The celestial blue mystery of Sapphire is
expressed by a nocturnal starlit Jasmine
Sambac and a near limitless abundance
of Indonesian Patchouli. Mingled with
Oriental incense, this aristocratic and
masculine fragrance possesses

an incomparably sophisticated trail.
Jasmine Sambac — Heart of Patchouli.

Garanat Eau de Parfum, LLe Gemme.
A name who conveys masculine
strength and forerightness.

Garanat is inspired by the deeply red
Garnet from Bosphorus. This crimson
gemstone shines in the darkness,
bringing its wearer the impassioned
courage and vision of Suleyman the
Magnificent, the most seducing Sultan
of the Ottoman Empire. A dense,
spellbinding swirl of ardent masculine
Rose and smoked chiaroscuro Incense.
Essence of Damascena Rose and Rose
Absolute from Grasse entwined with
pure, noble smoked Incense create

a mesmerizing fragrance of supreme
masculine force. Rose — Incense.
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Ambero Eau de Parfum, Le Gemme.
The resplendent glow of Kahraman
Amber is the most ancient, natural
treasure of the Mediterranean Levant.
The scent is a tribute to the Phoenician
god, Melkart, a paragon of masculinity
revered from Levant to Spain,

who carried a wonderful shield made of
Amber as a symbol of power.

A warm Woody Oriental that translates
the richness and sensuality of Amber
into noble, earthy, Vetiver root, generously
composed of its most fragrant portion.
Modernized with the spice of Ginger,
Pink Pepper and Saffron, and refined
with elegant Olibanum incense, Ambero
is startlingly luminous and round.
Ginger from India — Heart of Vetiver.

Onekh Eau de Parfum, Le Gemme.

An impenetrable black gemstone of
powerful and ambivalent energy reserved
for the strong-spirited. Onekh,

an ancient Levantine word that meant
Onyx long ago, derives its mystery from
Naram, the first Mesopotamian king, and
god of the moon. The magnetic, night-
black ambivalence of Onyx is sublimely
illustrated by Malacensis Oud from

Laos, an ingredient more valuable than
gold, whose aura is as bewitching and
supernatural as this blackest

of gemstlones. Leathery, animal and

spicy, this natural Oud yields a dry yet
sensually addictive quality when allied
with Labdanum and warm ambery Resin.
Malacensis Oud — Smoked Labdanum.
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“Serpenti Forever” flap cover bag
featuring a “quilted Scaglie” motif in
silver brushed metallic calf leather.
Brass light gold plated tempting snake
head closure in glitter silver and black
enamel with eyes in black onyx.

120 /lefi page:

Serpenti contemporary double bridge frame
featuring round lenses combined with
multicolored enamel scales design on the
browline. Sleek metal temples enhance

the geometries of this style.

“Serpenti Forever” flap cover bag

in ruby red brushed metallic calf leather.
Brass light gold plated snake head
closure in black and white enamel

with eyes in green malachite.

122 lefi page:

Bracelet in pink gold brushed metallic
ayers skin with iconic contraire brass
light gold plated “Serpenti” heads motif
in black and white enamel,

with malachite enamel eyes.

Boxy clutch in black and gold shiny
lizard skin. “Pantheon Mesh” frame
motif in brass light gold plated finishing.
Detachable chain strap.
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right page:

“Serpenti Forever” flap cover bag
featuring a “quilted Scaglie” motif

in antique bronze brushed metallic calf
leather. Brass light gold plated tempting
snake head closure in glitter gold and
black enamel with eyes in black onyx.

“Serpenti Tubogas” clutch in acqueos
gold shiny lizard skin with brass light
pink gold plated snake body-shaped
frame closure with black enamel.
Detachable “Tubogas” chain strap.

e

Ruby dahlia “Christmas 2016” pattern

seven-folds tie in fine saglione printed silk.

OCTO ULTRANERO SOLOTEMPO
watch. Mechanical manufacture
movement with automatic winding

and date, BVL 193 caliber decorated
with perlage, cotes de Geneve and
chamfering finishing. Double barrel,
50-hour power reserve. 41 mm steel case
treated with black Diamond Like Carbon.
18 kt pink gold crown set with ceramic
and transparent case back. Lacquered
polished dial with hand-applied
indexes. Integrated rubber strap with
steel ardillon buckle treated with black
Diamond Like Carbon. Water-resistant
up Lo 100 metres.

Folded credit card holder in denim
sapphire full grain calf leather and
golden amber smooth calf leather.
Embossed “Buckle” strap motif and
Bulgari logo on metal plate finished
in dark ruthenium.

126 lefi page:

Eau Parfumée au Thé Noir, Body Lotion.
A refined bath line combining mysterious
Eau Parfumée au Thé Noir fragrance
notes with cleansing and softening
ingredients.

Eau Parfumée au Thé Noir,

Eau de Cologne. Inspired by Black Tea of
Yunnan, a mysterious luxury

Eau de Cologne for men and women.
‘With a voluptuous warm accord,

this fragrance swells at the rich heart of
tea-time tradition capturing the essence of
an age-old art.

Eau Parfumée au Thé Noir, Shampoo
and Shower Gel. A refined bath line
combining mysterious Eau Parfumée au
Thé Noir fragrance notes with cleansing
and softening ingredients.

Yellow “Double Crystal” pattern tie in
fine jacquard silk. Handmade.

OCTO ULTRANERO VELOCISSIMO
watch. Integrated chronograph with
column wheel mechanism. Mechanical
manufacture high-frequency
chronograph (5Hz) with silicon
escapement, automatic winding and
date, BVL 328 — Velocissimo caliber
decorated with perlage, cotes de Geneve
and chamfering (inishing. 5o0-hour
power reserve. 41 mm steel case treated
with black Diamond Like Carbon and
crown set with ceramic, transparent
case back. Lacquered polished dial

with hand-applied indexes. Integrated
rubber strap with steel ardillon buckle
treated with black Diamond Like Carbon.
Water-resistant up to 100 metres.
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128 lefi page: right page:

Serpenti contemporary rounded pink
gold metal frame with layered scale
design on the hexagonal browline.

The flat pink gold mirrored lenses are
enhanced by sleek temples ending with
an engraved hexagonal tip.

Modern double bridge Diagono
sunglasses combining black acetate with
pink gold finishing and pink mirrored
lenses. Sleek and flexible metal temples
personalize the front piece

with a distinctive tubular structure.
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Eau Parfumée au Thé Vert, Candle.
Superbly hand-made and scented

with refreshing Eau Parfumée au Thé
Vert notes, this candle is an elegant
expression of sensory pleasure, creating
a revitalizing atmosphere in any room.

Eau Parfumée au Thé Vert,

Eau de Cologne. A fresh luxury

Eau de Cologne for men and women that
pays homage to Japanese Green Tea.
With a bright and exclusive accord,

this fragrance is a vital expression of
refined elegance that awakens and
refreshes the senses.

Eau Parfumée au Thé Vert, Shampoo
and Shower Gel. A refined bath line
combining refreshing Eau Parfumée au
Thé Vert fragrance notes with cleansing
and softening ingredients.

Eau Parfumée au Thé Vert, Body Lotion.

A refined bath line combining refreshing
Eau Parfumée au Thé Vert fragrance
notes with cleansing and softening
ingredients.
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