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We are now approaching the end of 2017 and we are prouder
this year than ever before to have celebrated the joyful and ex-
huberant Bulgari Larger-than-Life lifestyle in all our creations
and celebrations.

In June, Bulgari chose to celebrate the joy of lialian art de viore
with a spectacular collection of High Jewellery called Festa.
More than 100 masterpieces of jewellery and high-end watch-
es were specially created for this new collection, which pays a
tribute to the sense of pure happiness of lialian festivals. The
collection was presented in Venice, the hometown of two world
SJamous [estivals, and is pure colour, joy and unexpected crea-
tivity through childhood memories, princesses’ balls and ltalian
Sestivals. The event was crowned by the seductive charm and ele-
gance of Bulgari ambassadors like Lily Aldridge, Shu Qi, Alicia
Vikander, Bella Hadid, Jon Kortajarena, Lottie Moss or Jasmine
Sanders.

In October, more than forty years afier the first store opened in
New York, Bulgari celebrated its love for the vibrant city with the
makeover of the Fifth Avenue store, featuring a new architectur-
al design concept specially developed by Peter Marino. Bringing,
once again, its Roman essence to the very heart of the city that
never sleeps, on this special occasion Bulgart launched an exclu-
sive jewellery capsule collection inspired by the energy, artistic
boom and colour explosion of the time when its relationship with
New York began: the eclectic "70s. These jewellery masterpieces
are a celebration of the bold spirit of America and of the fusion \ \
between Roman extravagance and New York avant-garde, yes- L — 2 * 5k _
terday and today:

o
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Now we are at the end of the year, another holiday season is com-
ing and another chapter about the special connection between
Bulgari and the magic of the Roman night will be unveiled. This
time, Bulgari asks everyone to dream and make a wish upon a
star, since Bulgari creations are always a magic combination of
desires, craftsmanship, genius, colour and joy, and only a special
alchemy of magic and real ingredients can produce the mag-
nificent creations of the brand. Bulgari captures this magic in
its Wish Factory campaign for more than 900 window displays
worldwide and for all digital touchpoints, from the company
website to social media channels. An imaginary wish factory that
exists in dreams and of course in Bulgari.

When you wish upon a star, you wish upon Bulgari.
Best wishes for a wonderful and joyful 2018!
Jean-Christophe Babin

CEO of BVLGARI GROUP R O M A

DIVAS’ DREAM
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“The concept behind Bul-
gari’s new flagship store in
New York City — says Silvia
Schwarzer,  Architecture &
Visual Senior Director of the
Brand — entrusted to Peter
Marino, is truly unique. The
location in New York, in one
of most magnificent places
of the world, deserves a very
special design. All the frag-
ments of Bulgari’s DNA are

evident: from the role of

‘Master of Colour’ to the
combination of different
patterns and the unusual
mix of materials. These main
aspects are the essential bas-
es of the architectural pro-
ject. There are other ele-
ments to be found in the
New York boutique, such as
the portal of via Condotti,
which symbolises the en-
trance to the world of Bul-
gari and the research for
harmony and beauty; like
the star of the cosmic order
that has been iconically
shining down in Bulgari
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since the Forties”. Roma
blends with New York and
adds colour 1o the Big Apple.
“Peter Marino pursued a
plan of contemporary and
luxury style for this city that
has made modernity its dis-
tinguishing feature. To ac-
complish projects of this
size, it takes at least two years
from the start of the design
phase. It takes constant ded-
ication, passion and com-
mitment, as well as ultra-ef-
ficient timing. Each new
design step requires the
ability to turn the creative
idea into reality, and tests on
the materials, proportions,
finishes and adaptation pro-
totypes, before the final re-
sult is reached. A mention
should also go — continues

Silvia Schwarzer — to the

connection with the Crown
Building (designed by War-
ren and Wetmore during the
first decade of the 20oth cen-
tury), in the decoration of
the facade, which was solved

with lighter shades and
bright materials, such as the
mosaic in Lasa marble in the
entrance — made up of seven
hundred thousand mosaic
tiles fitted by hand. Then
there is the finish in bronze

and a few unique pieces of

Italian design, such as the
two lamps that were origi-
nally in the ballroom of Ho-
tel Parco dei Principi in
Rome, designed by Gio Pon-
ti and produced by Arred-
oluce in the early sixties,
bought and restored spe-
cially for this boutique. The
central theme of the historic
Italian  twentieth-century
design is evident in the ta-
bles and seats by Albini and
lco Parisi, Borsani and Man-
giarotti”. There are Forties

Surnishings by Borsani and a

console by Buffa from the same
period. The crafismanship is
exclusively ltalian, and is seen
in the flooring in walnut, dried
by the sun in different periods,
and in the marble, which as-

SILVIA SCHWARZER

illustrations Lulu*

sures a continuous layout of the
vein markings. Finally, it is
seen in the skill used to build
the staircase, which takes in-
spiration from the one designed
by Carlo Scarpa in the Fifiies

Sfor Palazzo Abatellis in Paler-

mo. A pair of sixteenth-century
paintings by Paolo Veronese,

The location
in New York

deserves

a Vea/;y Specz'a/

esign

with the colours restored o
their former thanks to Bulgart,
will be temporarily displayed
in the store in March 2018.

From its opening until the end
of the year, it will also be possi-
ble to admire three reproduc-
tions of Andy Warhol, an avid
supporter of the brand from
the sixties, also present at Bul-

garis first opening at Hotel
Pierre, in 1971. The phrase by
Andy Warhol referring to the
ltalian brand is sall famous:
“A wvisit to a Bulgari bou-
tique is like a trip to a con-
lemporary arl museum’.
Warhol even offered his works
in exchange for jewellery to
Nicola Bulgari, who refused
this deal and still remembers it
with a hint of a smile. “The
fagade — saysSilvia Schwarzer
— 1s inspired by a thirties
bracelet. It has led to the
study, in an enlarged scale,
of the piece of jewellery to-
gether with the jewellery de-
sign team, and to at least ten
prototypes to get the final
results desired by Bulgari
and Peter Marino in terms of
finish and illumination. Ex-
cellence  workmanship is
just as important as creativi-
ty and the original design.
The ability to create, crafts-
manship and the techniques
used, are crucial aspects
when it comes lo selecting
suppliers. The first collec-
tion of special jewellery for
New York was created in the
seventies with boldness and
spirit of freedom and exper-
imentation. Today, we have a
new tribute to the wonder-
ful energy of New York,
thanks to a collection that
has taken imspiration from
the same period, together
with a tribute to the Ameri-
can culture of Pop Art and
graffiti, which are blended
with the bond to the Eternal
City and its jewels. Rome
supplies the seventies in-
spired necklaces, with unu-
sual combinations of mala-
chite and onyx, or lapis
lazuli and coral. Jewels with
stars and stripes that hint at
the American flag, such as a
necklace with pave dia-
monds, alternated with rub-
ellites and tanzanites. The
bracelet has an unexpected,
original style in pink gold
with pavé diamonds, evok-
ing the graffiti-covered walls
along the streets of Tribeca.
Also the chokers and sauto-

irs go in this vibrant stylistic
direction”.

Silvia Schwarzer hints at what
is perhaps the most beautiful
claim of Bulgari, Larger than
Life. “T'he capsule collection
dedicated to New York i1s a
timeless blend of tradition
and innovation. It succeeds
in combining iconic ele-
ments such as antiquc, rare
coins, with the contempo-
rary style of jewellery de-
signs inspired by Pop Art. In
one example, lapls lazuli,
coral and pavé diamonds
surround an American coin
dating back to 1807, a unique
example, with an unexpect-
ed graphic quality ™.

The new project for New York,
according to Silvia Schwarzer,
is eclectic. The boutique is in-
spired by heterogenous cultur-
al sources, choosing the finest of
elements that are harmonious-
ly blended together and evok-
ing — like an echo — the identity
of Bulgari in Rome: the same
identity that in via Condottr,
Jor over a century; has united
the history of art of the Eternal
City with the graphics of the
Bulgari logo and its letter V.
The image of Bulgari literally
explodes with the joie de vivre
that symbolises the ltalian cap-
ital, always blessed by the sun,
and which is today being re-
produced in this light-filled
project on Fifth Avenue. 1t is a
continuous reference to the
ltalian history and design, in a
Suturistic vision that is always
up-to-the-minute. “T'here is a
development plan for this
luxury and contemporary
concepl concludes Silvia
Schwarzer —, in all the bou-
tiques around the world, in-
cluding those in North
America. In the USA, the
Chicago boutique was re-
cently renovated and at the
end of 2017, a new store will
be opened in Newbury
Street, Boston. The States
represent an important mar-
ket for the Maison, which
counts on becoming a top of
mind brand for the Ameri-
cans .
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with New York
and adds

colour to
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A visit to a
Bulgart
boutique is like
altrip to a
contemporary
art museum
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“Much of my inspiration
comes from New York City
itsell”, confirms US author
Andrew Cotto, the talent be-
hind The Domino Effect and
Outerborough ~ Blues: a
Brooklyn Mystery, who also
writes for the New York Times
and The Huffington PosL
“Although, if you know
where to look for them,
there are sensory sugges-
tions and narrative lps

The recent
reopenin
shortens the
distance
between ltaly

and the
United States

everywhere. It’s possible to
capture all those conflicts,
those kinds of oppositions
that you need to create a sto-
ry. New York is crowded, tur-

12| Life in BVLGARI | Zssue 12

bulent and dynamic. I'm a
curious person. [ like to try
new things, especially in hu-
man and cultural terms. This
is my approach as a story-
teller. When 1 started writ-
ing seriously, I was almost
thirty-five, and I already had
a career in the entertain-
ment industry under my
belt. For the first five years |
concentrated solely on nov-
els. Then I came up with the
idea of writing an article, a
kind of investigation into
the extreme level of devel-
opment in Brooklyn, with-
out knowing by whom and
where it would be pub-
lished. My agent managed to
get it into the New York
Times, and I've been collab-
orating with them since. 1
love the immediacy of jour-
nalism, and how it allows
you to get deeply involved in
a variety of topics. For me,
Bulgari embodies elegance,
luxury, what it is to be Ital-
1an. The brand sits perfectly
on FKifth Avenue and, in

many ways, connects very
significantly both with the
United States and especially
with New York, where it fully
represents the best that the
world has to offer. It’s wor-
thy of mention that Bulgari
is well-established in the
US, a well-known, popular
name. The recent reopening
of the store on Fifth Avenue
symbolically shortens the
distance between Italy and
the United States once
more. I belong to a second
generation of Italian-Ameri-
cans, but I like to think more
of myself as an Ameri-
can- Itdhan My identity is
something which goes be-
yond my ancestral roots. I've
never written about my fam-
ily. The novel I've just fin-
ished”,  concludes Andrew
Cotto, “is largely focused on
precisely that. It’'s about
someone who comes from
the United States to live in
Ttaly, looking to create their
own personal identity as an
American-Italian”.

ANDREW COTTO
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Sophisticated and ~ decidedly
WASP, but in an undeniably
young and dynamic way; Lau-
ren Remington Platt embodies
a certain stylistic charm and a
distnctly New York vibe. With
a degree in Fconomics from
Columbia University; Lauren
initially worked as a hedge
Sund analyst and strategic con-
sultant for a Brazilian fashion
brand. A few years ago, with
innovative vision, she founded
Vénsette, the company of which
she &s now CEO, o offer a
high-end, on-demand beauty
service, in which the most pro-
Jessional  hairdressers — and
make-up artists visit clients in
their own homes. “1 owe a lot
to my years at Columbia
College. I think that New
York City”, confirms Remmg

ton Platt, whose aim is (o
change and bring power to the
Jemale image in the media, “is
the ideal place to live for
young people in their early
twenties - it offers so much
in terms of career opportu-
nities, the perfect way to
identify right from the very
beginning the road they
wish to take, and to gain
practical experience. I grew
up in New York, it’s truly the
best place to learn - and
above all to make mistakes -
quickly. A city and books are
my substrate: Lugene Onegin
by Aleksandr Pushkin, On
the Road by Jack Kerouac

and 7v0 Big to Fail - Inside the
Battle to Save Wall Street, by
Andrew Ross Sorkin”. On a
more narrative front, of her
own character and how she
would define her style, her aes-
thetic attitude, Lauren Rem-
ington Platt says: “Classic and
efficient. I don’t like to wear
anything too ostentatious.
You could say my signature
look is jeans and a blazer
with high heels, versatile
and perf'ect for both day and
evening, on those days when
my profgsslondl schedule is
so jam packed that there’s
no time to go home and
change. What particularly
interests me about Bulgari is
the strongly intellectual ap-

“I think that
New York City
is the ideal
place to live /for
young people

their ear/
twenties’

proach of this legendary
jewellery brand, especially
through collaborations with
fundamental creative figures
of our time. I loved the
Bzeror Collection designed
by Zaha Hadid, whose vi-

slonary geomelric vocation
has always enthralled me. 1

attended the presentation of

her building in Chelsea. 1
believe that this type of ven-
ture spans a global angle
and adds unexpected design

dimensions to the history of

brands with articulated and
important heritage such as
Bulgari. My journey as an
entrepreneur has taught me
so much, I have had some
indispensable mentors. By
nature,” concludes Lauren
Remington Platt, “1 am some-
one who enjoys taking risks,
moving forward and tack-
ling new things and new ter-
ritories, but at the same time
I have a conservative spirit
and I do not renounce the
legacy of tradition”.
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BEAUTIFUIL
IN BVLGARI

“ & .

Emily Ratajkowski

wearing necklace in gold with
emera Id, rubies

and diamonds (1969).
Cannes, France




Bella Hadid wearing Serpenti
High Jewellery necklace and
bracelet. Cannes, France




Bella Hadid wearing Le
Magnifiche Creazioni High
Jewellery necklace. Venice, Italy;
opposite page:

Keira Knightley wearing the
platinum and diamonds necklace
convertible as tiara (ca 1935).

Cannes, France
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AMERICAN POSTCARDS

illustrations Emiliano Ponzi













MY LOVE, MY DIVA

photography Michael Avedon DIVAS’ DREAM earrings,
necklace and bracelet;
jacket

Francesco Scognamiglio;

32| Life in BVLGARI | Zssue 12 trousers Greta Boldini
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DIVAS’ DREAM ring
and necklace;

jacket Mangano;
blouse Patrizia Pepe




DIVAS’ DREAM earrings,
necklace and bracelet;
jacket Madame Pauline Vintage;
skirt Stefano De Lellis;
opposite page:

DIVAS’ DREAM sautoir and
contraire ring;
jacket Madame Pauline Vintage;
trousers Greta Boldini;
belt stylist own




DIVAS’ DREAM necklace;
coat Mangano;

opposite page:

DIVAS’ DREAM necklace
and earrings;

top Alexis Mabille



DIVAS’ DREAM necklace;

opposite page:
DIVAS’ DREAM necklace
and bracelet;

coat and dress Greta Boldini

shirt Salvatore Ferragamo

Photographer’s assistant
Riccardo Ferri;

Stylist

Ellen Mirck;

Stylist assistant
Edvige Valdameri;

Hair stylist

Andrew Guida @ closeup;
Make-up

Laura Stucchi @ closeup;
Special thanks to
Costanza Maglio and
Josephine Goverts;
Location

Erreci Studio;

Post Production
Alessandra Distaso;

Model
Serena Amirante @ Img
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B.zerol Design Legend pendant,
four-band and three-band rings;
B.zerol bangle bracelet; B.zerol
Perfect Mistake three-band ring




e ==

i

ra F 3 f
GOLDL A * * -gJ :

-l GOLDEA THE ROMA‘II NIGHT
L. " "" Eau de Parfum; “Serpenti
Forever” wallets and mini bag;

1 Serpenti sunglasses
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DIVAS’ DREAM rings, necklaces

and watch



Diagono sunglasses;
OCTO FINISSIMO
AUTOMATIQUE watch;
Black “Winter Stars” shelley; -

opposite page: * £ o ‘

“Winter Stars” tie; - ] i
OCTO ROMA watch; : o «
MAN IN BLACK ESSENCE = _ﬂ'l o -

. . S . s
Eau de Parfum; ' 4 - ;
Set designer ! e - e &
Studio Tiche; 4 ! ; =
Post Production " o - - ¥
Gianuzzi & Marino - _.* o
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Ifjust one remarkable high so-
ciety dance was to be remem-
bered for posterity; it would
possibly be the Black and
White Ball held on 28" Novem-
ber 1966, in the lavish ballroom
at the Plaza Hotel, New York
City; hosted by Truman Capote
in honour of Katharine Gra-
ham. This writer and feared
social commentator was then
at the height of his unparal-
leled career and success. No
simple social event, this was a
beacon of  vanity with fic-
tion-style twists that became
the most exclusive, elegant and
memorable party of the 20"
century, thanks 1o a distilled
melange of five hundred black-
and-white-attired guests who
Jormed a mathematical equa-
tion drawn up on a draconian
list. 1t mixed high society; royal
highnesses (with and without
crowns) and the moneyed aris-
tocracy, key figures from vari-
ous sectors, heiresses, estab-
lished and emerging stars of
Hollywood. All that had gone
before that night seemed 1o in-
stantly pale in comparison
with this unprecedented view
of society: Leo Lerman wrote,
“A ball that was one of Ca-
pote’s masterpieces. A pro-
duction on a par with his
best stories.” Truman spent
the entire summer beforehand
writing down names that ofien
then had a thick black line
drawn  through them, an
amazing line-up of humanity

and society: Afier that night at
the Plaza, once all the masks
came off, Capote was no longer
the same. Ambiances, social
and aesthetic concepts, surpris-
ing and even contrasting con-
tributions formed the glorious
backdrop  for Capote’s  so-
called Swans. The female epit-
ome of unequalled allure: Sltim
Keith, Gloria  Vanderbilt,
Marella Agnelli, and the aris-

tocratic WASP rarefaction of

the favourite, Babe Paley. An
Olympus of perfection under-
mined by the subversive new
glamour of Mia Farrow and
the swinging London sensuali-
ty of Penelope Tree.

Fojol 71oE & kel AL WA
whEl7 QlehE, 22 obhe 1966
Al 289, A4 28019 7]
27 916) ESW FEET} 8 =
St g shed 2gelA A3
G 29 9 SlolE REE'Y Aol
o} Hlol A 2AWE AE BT
A9 2k G4 Azjolo] BAL @
7t} o] BhEl: Tk AL B}

0

ofyz}, 2oA|719] 7 gAY
oot 1Rl WA Zrjr
<& a7} 7aE stejghe] Aol
= et ol= mha] 8 FAAHE,
oA AdE £ i Sl E 2y
9] o0 AIAE gRolt} o}

ol,

Bl AL A QAL G HAE
A%, ThoFe QA0 2 A4S, A
S5, FE 47 woot
o= A9 2EHEo] G B
k. e oldel YU ke
shelSo] Mg vlRaF Helglol

r

sstst de A9e 0ewt 2
o] BARCE. “o] WA wtelt 7hE
gle] B2t % shpeh, 27h & Mol
olopr|Eat A%l A5 Al
§le ek ES o] o5
AT ol AEF 2AASE A
sloh ALTAE RESH: ArEolt

S99tk vel By BE 7}

A ball that was
one of Capote s
masterpieces.
A production
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ONE NIGHT IN NEW YORK
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"dy Warhol at Truman

the Grand Ballroom of

Cap:?s Black and White Ball

the Plaza Hotel, New York,

-

mal

November 18, 1966




The most exclusive, elegant
and memorable party of the 20" century







November 1966

If one high society dance was to be

and White Ball held on 28"
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Truman Capote dancing with

Marilyn Monroe

opposite page:

Mia Farrow and Frank Sinatra



Celebration is life, joy;, happi-
ness. In one moment, be it day
or night, the energy catalyses
and transforms into beauty:
FEaxpectation and joy; amaze-
ment and curiosity; dresses and
Jewels, and the pleasure of be-
ing together: a waltz of fun and
euphoria. Celebration is also in
those litle lialian hamlets, pi-
azzas, extravagant weddings
overflowing with flowers and
Sruit, a true joy to behold: there
is no land, there is no stage, no
movie set, able to create a party
atmosphere  like  lialy  can.
From the glory of Rome 1o the
wonder of Venice — the entire
country is a party venue, for a
social event or a stmple Sunday
in the countryside lounging on
the grass, with the town band,
or iwo violins on a square in a
medieval hamlet suspended in
time and colour: A celebration
can become a story;, make liter-
ature, an explosion of wonder,
capable of winning over time
and  becoming legend. The
twentieth century; not to men-
tion the previous centuries, saw
many momentous celebrations,
many of them costume. From
the solemn festivities of the last
Furopean courts, lo those of
Paul Poiret and the Marchesa
Casati, events of exoticism and
sorcery. From the sumpltuous
entertainment offered by the
Florio family in Palermo, 1o

64| Life in BVLGARI | Zssue 12

Ftienne de Beawmont’s inex-
haustible talent as a metteur-
en-scene in the age of Jazz —
but when it comes to parties,
Venice remains legendary over
any other city worldwide: The
eighteenth-century  lavishness
of the spectacular night hosted
by Charlie de Beistegui at his
Palazzo Labia home on 3 Sep-
tember 1951, synthesized the
reinvention of a lost world, tak-
enup by Guy and Marie-Hélene
de Rothschild’s Bal Proust at
Paris’s Hotel Lambert in 1971.
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A celebration
can become a
story, make
literature, an
explosion of
wonder capable
of winning over
time
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Festa High Jewellery necklace;
dress Maison Laura Mancini

Photographer’s assistant
Riccardo Ferri;
Stylist

Ellen Mirck;

Stylist assistant

Giulia Tabacchi;

Hair stylist

Loris Rocchi

@ closeup;

Hair assistant

Bruno Scantamburlo;
Make-up

Silvia Dell'Orto

@ facetoface;
Make-up assistant
Chiara Fedi:
Manicurist

Elena Stepaniouk @
facetoface;

Special thanks to
Costanza Maglio;
Location

Villa Sigurta, Verona;
Post Production
Davide Cattelan;

Models

Laura Hanson

@ Elite Model;

Matilde Rastelli

@ Elite Model;

Emilia Josefin Arkensved

@ Img
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HEADIN’
NEW YORK CITY

New York City and Bulgari have been joined in a love story for at least four
decades. Today, to mark opening of the new NY Temple, this romance is
celebrated with creation of a capsule comprising thirty-three pieces of jewellery;
inspired by the artistic energy of NYC'in the seventies

CHAPTER 1

WE LOVE AMERICA

photography Lino Baldissin
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Bulgari New York Collection

earrings, bracelet and necklace




Bulgari New York Collection
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Jewellery necklace



CHAPTER 3

GLORY FROM THE STREETS

Bulgari New York Collection
o4 | Life in BVLGARI | Zssue 12 High Jewellery bracelet
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Bulgari New York Collection
bracelet
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High Jewellery necklace

Bulgari New Yo
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FROM ROME TO NEW YORK
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Bulgari New York
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Bulgari New York Collection High
Jewellery bracelet




-_—

1.2 5.5 5 % 6 & & &

‘ m
- §
} 1 )
I L. T
| T},
L - B b
il Py B ”.
y ] | e
) % -
ey A -
™ 1
; ; ¥ A d
- i
: .
2 4 r
r -




e =
[} =i}
[ V] [*] o

[ = v

2 c < 0 o = 3

o s ..
Z =~ .m.Bmc_lda.ﬂ <
rrrrrrrr
- o w8 »Q cmc o
s=  og¥v LT A g0 B
tttttttt
oooooooooo
tttttttt
SSSSSSSSS



To mark this coming Christ-
mas, another chapter in the
bond between Bulgari and
night time in the lternal City.
“Let auspicious imagination
take you, deliver yourself 1o
your desires, to a dreamy and

Fvery Bulgari
creation is
magic... our
wishes exist in
our dreams...
but Buleari
makes them
real

tangible  happiness,  there,
upon a star.” In the year of the
opening of its new manufac-
turing facility in Valenza, Bul-
gari is celebrating our ability
to dream and make our wishes
come true, with its Wish Upon
a Star campaign. livery Bul-

1o | Life in BVLGART | Zssue 12

gari creation is a combination
) f creativity in a
lours, of the ability
to create by hand, with a touch
f genius, unusual combina-
tions, seamlessly executed. An
alchemy wgical and ra-
tional ingredients make up the
brand’s creations. Fvery Bul-
gart creation s magic. .. it ex-
presses a wish upon a star, our
wishes exist in our dreams...
but Bulgari makes them real.
In 2
nary wish [factory reall
dreams of beauty; through cre-
ativity and production. ltalian
architect and illustrator Fed-
erico Babina has brought to
the story of seven different
environments, in which the
production of seven Bulgari
creations is underway; from
the iconic Serpenti and DI-
VAS’ DREEAM, to the Octo
waltch, o perfume. Wish
Upon a Star involves all of
Bulgari’s 911 points of sale
worldwide, as well as its digi-
tal universe. The eight point

Sagship stores will als

star will also feature in the
Christmas campaign: a part of
Buleari's history and imagi-
£ : imagi-
nation. In the original floor of
AN v

the Via dei Condouti shop in
Rome, the star is a universal
symbol of harmony; balance
and cosmic order, as well as the
our cardinal points. The star

which shows the way to Rome,

‘Caput Mundi’. Because, as
legend has it, all roads lead to
Rome. And this star has been
transported into every bou-
tique worldwide, for a touch of
Rome, everywhere. Bulgari’s
larger-than-life LEED-light in-
stallations to light up the world
of beauty: giant reproductions
of the famous Serpenti and
DIVAS® DREAM necklaces,
created by an expert artisan in
Apulia, will adorn the brand's
boutiques on the most prestig

tous international shopping
streets. Once again bringing
ife the stuff of dreams.

WISH UPON A STAR

illustrations Federico Babina
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Afier more than forty years,
the Maison has come to Man-
hattan, bringing the joy and
exuberance of Rome to the city
that never sleeps. The new
store, on the corner of Fifih Ay-
enue and 57th Street, was de-
signed by Peter Marino, the
continuation of a project which
commenced with the flagship
store on Via Condotti, but this
time with a New York wwist. A
contemporary luxury restyling
of a boutique that opened in
1989 in one of the most strate-
gic spots in the Big Apple, in-
side the symbolic Crown Build-
ing. The light bronze entrance
and curved glass  windows
take up the iconic entrance on
Via Condotti designed by Di
Tausto in the 1930s, and the
porphyry star which features
in the New York store is also
Jound in the entrance floor of
the Roman boutique, too. The
distinctive  feature of  the
Jagade, which spans some 308
square metres, is the diamond

mesh typical of Bulgari’s ge-
ometry, recalling the design of
a 1930s bracelet. One thou-
sand nine hundred and eighty

bronze flowers were made in

The Fifih

Avenue store is
destgned with

the expertise
which the

brand’s artisans
nvest in thetr
Jewels

ltaly; each one fitted with an
LED light, using contempo-
rary technology to create spec-
tacular effects with total re-
spect  for the environment.
Entering the store offers a
unique experience, a journey
through Rome, the sun-kissed
city; as you relive the brand’s

130 year history in moments.
The US architect wanted to
combine classic and contempo-
rary, tradition and innovation,
in an eclectic approach to ar-
chitecture. Loyal 1o the Mai-
son’s roots, over thirty of the
materials used were typically
Roman: Pavonazzetto and
Breccia di Serravezza mar-
bles, mosaics of Lasa marble
and molten glass, various types
of marmorino stucco, ltalian
walnut  wood, bronze and
brass, silks and velvets. The
bold combinations of materi-
als, shapes and colours blend-
ed with all-ltalian manufac-
turing excellence  cohesively
sums up one concepl: the Fifih
Avenue store is the home of
Bulgari, designed with  the
same expertise and passion
which the brand’s artisans in-
vest in their jewels.
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A contemporary
luxury restyling
of a boutique
that opened in
IESQ in one of
the most
strategic spots
in the Big Apple



Loyal to the
Maison’s
roots, over
thirty of the
materials used
were typically
Roman
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Nick Knight is, above all, an
artist. Over the course of his
career he has transported
Jashion photography into the
realms of masterpiece, defin-
ing the new visual and pictori-
al art. Absolute point of refer-
ence for the industry and
public, he is able to create new
aesthetics and new avant gar-
de. Today a professor at the
University of the Arts London,
Nick  Knight was born in
Bournemouth in 1958. He
graduated from Poole College
of Art and Design. In 1982 he
published his first book of
photographs, Skinheads.
Terry Jones, editor for i-D,
commissioned one  hundred
portrails from him for the an-
niversary of the magazine —
shortly afier he was offered
the job of curating the cata-
logue for the Japanese design-
er Yohyi Yamamoto. Since those
Jaroff days in 1982, there have
been innumerable shots and
advertising campaigns in col-
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laboration with the most vi-
stonary designers, from Alex-
ander McQueen to Calvin
Klein, as well as forays into
the world of pop: in 2001 he
directed the first video for
Bjork, in 2011 Born This Way
Jor Lady Gaga. He is founder
and director of SHOWstudio.
com, the digital gallery thar
presents some of the most in-
novative visual artists current-
ly on the scene, creating for
them an enormous internet
media response. Today; for the
Sirst time, Nick Knight is work-
ing with Bulgari — the artist
interprets this jeweller famed
Jor its emphasis on coloured
gems, which have earned it the
role of Master of Colours.
Light and colour make up the
rhythm of this Short Movie
that Nick Knight has created
Jor Bulgari. It celebrates the
opening of Bulgari’s Fifih Ao-
enue boutique, a return and a
reminder of the Roman atelier
in America. A taxi drives

down the streets of Manhat-
tan, a woman inside rests her
head on her lover. The taxi
hurries through the streets,
amid the neon signs and col-
ours of New York — her face
blends into the reflection cre-
ated by the thousand lights
and signs on the taxi window,
playing with the brilliance of
the diamonds of a Bulgari
Serpent — the iconic necklace
by the atelier. The taxi halts on
the corner between Fifih Ave-
nue and 57th: the thirties
Jacade carries the imagina-
tion of the spectator to the
boutique at Via Condotti 10 in
Rome, the place where it all
began and still continues, fol-
lowing the sinuous coils of a
Serpent.
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GOLDEA THE ROMAN NIGHT VENICE

Jon Kortajarena and Nieves Alvarez
Festa High Jewellery Collection Party — La Scuola della Misericordia, Venice

X £
Laura Harrier
Festa High Jewellery Collection Party Alicia Vikander Jean-Christophe Babin and L.
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Emily Ratajkowski
The 70" Cannes Film Festival

REEEEEE

Jon Kortajarena and Alicia Vikander
Bulgari Event at Les Galerie Lafayette rooftop — Paris Fashion Week

Isabelle Huppert
The 70 Cannes Film Festival

Lottie Moss
Bulgari Event at Les Galerie Lafayette rooftop — Paris Fashion Week

Elena Bordon
Bulgari Event at Les Galerie Lafayette
roofiop — Paris Fashion Week

Shu Qi

The 70" Cannes Film Festival

Guillame Houzé, Nicolas Houzé, Marie-Noel Barrere, Philippe Houzé, Jean-Christophe Babin
Alicia Vikander and Jon Kortajarena
Bulgari Fvent at Les Galerie Lafayette roofiop — Paris Fashion Week

Hadid '_..--__",.-'_ 4§ Uma Thurman
| Cannes Film Festival The 70" Cannes Film Festival
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DIVAS’ DREAM earrings in 18 kt
rose gold with rubellite, pink
tourmaline and pavé diamonds.

DIVAS’ DREAM necklace in

18 kt rose gold with pink rubellite,
pink tourmaline, amethyst and
pavé diamonds.

DIVAS’ DREAM bracelet in 18 kt
rose gold with pink rubellite,
amethyst and pavé diamonds.

DIVAS” DREAM openwork
ring in 18 kt white gold with
aquamarine and pavé diamonds.

DIVAS’ DREAM High Jewellery
necklace in white gold with

6 fancy shaped aquamarines
(13.36 ct), 6 fancy shaped
amethysts (7 , 37 buff-top cut
blue sapphires (5.31 ct), 8 round
brilliant-cut diamonds and pavé
diamonds (10.28 ct F — GVVS —

VS).

lefi page:

DIVAS’ DREAM earrings in
18 kt rose gold with rubellite,
pink tourmaline, amethyst and
pavé diamonds.

DIVAS’ DREAM necklace in
18 kt rose gold with rubellite,
pink tourmaline, amethyst and
pavé diamonds.

DIVAS’ DREAM bracelet in 18 kt
rose gold with pink rubellite,
amethyst and pavé diamonds.
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DIVAS’ DREAM sautoir in 18 kt
rose gold with malachite and
mother-of-pearl.

DIVAS’ DREAM contraire ring
in 18 kt rose gold with mother-of-
pearl and malachite.
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DIVAS’ DREAM necklace in
18 kt rose gold with carnelian,
mother-of-pearl and pavé
diamonds.

lefi page:

DIVAS’ DREAM necklace in

18 kt white gold with chrysoprase,
lapis lazuli and pavé diamonds.

Serpenti Viper ring in 18 kt rose
gold with demi pavé diamonds,
width 6 mm.

Serpenti Viper ring in 18 kt white
gold with grey mother-of-pearl
and pavé diamonds (0.43 ct).
Width 6 mm.

Serpenti Viper ring in 18 kt rose
gold with demi pavé diamonds,
width 4 mm.

Serpenti Viper ring in 18 kt rose
gold with mother-of-pearl and
pavé diamonds, width 6 mm.

Serpenti Viper ring in 18 kt white
gold with demi pavé diamonds
(0.25 ct). Width 4 mm.

Serpenti thin bracelet in
18 kt rose gold and demi pavé
diamonds.
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DIVAS’ DREAM earrings

in 18 kt white gold with pink
rubellite and pavé diamonds.

DIVAS’ DREAM necklace
in 18 kt white gold with pink
rubellite and pavé diamonds.

right page:

DIVAS’ DREAM necklace in

18 kt white gold with chrysoprase,
lapis lazuli and pavé diamonds.

DIVAS’ DREAM bracelet in 18 kt
white gold with chrysoprase, lapis
lazuli and pavé diamonds.

Serpenti Viper ring in 18 kt rose
gold with mother-of-pearl and
pavé diamonds, width 6 mm.

Serpenti Viper ring in 18 kt white
gold with grey mother-of-pearl
and pavé diamonds, width 4 mm.

Serpenti Viper ring in 18 kt rose
gold with carnelian and pavé
diamonds (0.43 ct). Width 6 mm.

Serpenti Viper ring in 18 kt white
gold with pavé diamonds, width
6 mm.

Serpenti Viper ring in 18 kt white
gold with demi pavé diamonds,
width 6 mm.

Serpenti Viper ring in 18 kt rose
gold with mother-of-pearl and
pavé diamonds (0.25 ct). Width

4 mm.

Serpenti thin necklace in
18 kt rose gold and demi pavé
diamonds.
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44  LVCEA watch. Mechanical
movement with automatic
winding. 33 mm, 18 kt rose gold
case set with diamonds. 18 kt rose
gold crown set with a pink stone
and diamond. 18 kt rose gold
mosaic dial. Galuchat strap. 18 kt
rose gold ardillon buckle.

LVCEA watch. Mechanical
movement with automatic
winding. 33 mm, 18 kt white gold
case set with diamonds. 18 kt
white gold crown set with a pink
stone and diamond. 18 kt white
gold mosaic dial. Galuchat strap.
18 kt white gold ardillon buckle.

46 lefi page:
“Serpenti Forever” flap cover bag
in white agate nappa featuring
a “Quilted Winter Stars” motif.
Brass light gold plated tempting
snake head closure in matte black
and shiny white enamel, with
black onyx eyes.

“Serpenti Forever” flap cover
bag in ruby red nappa featuring
a “Quilted Winter Stars” motif.
Brass light gold plated tempting
snake head closure in matte black
and shiny white enamel, with
black onyx eyes.

48 B.zerol Design Legend pendant
in 18 kt rose gold.

B.zerol Design Legend four-
band ring in 18 kt rose gold.

B.zerol bangle bracelet in 18 kt
rose, yellow and white gold.

B.zerol Perfect Mistake three-

band ring in 18 kt rose, yellow
and white gold.
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LVCEA watch. Mechanical
movement with automatic
winding. 33 mm, 18 kt rose gold
bezel and steel case. 18 kt rose
gold crown set with a pink stone
and diamond. White mother-of-
pearl dial set with diamonds and
date aperture. 18 kt rose gold and
steel bracelet.

right page:

“Serpenti Forever” flap cover
bag in black nappa featuring a
“Quilted Winter Stars” motif.
Brass dark ruthenium plated
tempting snake head closure
in matte black and shiny white
enamel, with black onyx eyes.

B.zerol Design Legend three-
band ring in 18 kt rose gold.

B.zerol Design Legend three-
band ring in 18 kt white gold.
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GOLDEA THE ROMAN NIGHT
Eau de Parfum Sensuelle.

With GOLDEA “THE ROMAN
NIGHT?”, Bulgari is writing a new
chapter in its olfactory narrative:
its very first chypre, a Floral
Musky Chypre. A fragrance with
a more contemporary signature
for women who find its bold
character both appealing and
intriguing. The fragrance evokes
the Eternal City and its ebullient
energy emanating from the
frenzy etched into its nights. It
embodies the new goddess of
the night, a spontaneous and
instinctive woman who stands

by her choices. Olfactory Family:
Chypre Floral Musk.

Top notes: Luscious Berries,
Black Peony.

Heart notes: Infusion of Night-
Blooming Jasmine, Tuberose
Absolute.

Base notes: Black Musk, Patchouli
Heart, Vetiver.

“Serpenti Forever” zip around
wallet in metallic ruby red calf
leather featuring a “Winter Stars”
motif. Brass light gold plated
snake head zip puller in shiny
black and glitter gold enamel.

Serpenti pink gold angular
cat-eye sunglasses with pink,
black, taupe enamelled or layered
scale décor on the frame and on
the lenses. Modern pink gold
mirrored angular lenses are
enhanced by sleek temples with
openwork details and a pink
enamelled scale as a temple tip.

DIVAS’ DREAM ring in 18 kt
rose gold with mother-of-pearl
and pavé diamonds.

DIVAS’ DREAM openwork
ring in 18 kt white gold with
aquamarine and pavé diamonds.

DIVAS’ DREAM necklace in
18 kt rose gold with mother-of-
pearl and diamond (o.11 ct).

DIVAS’ DREAM openwork
necklace in 18 kt white gold with
aquamarine and pavé diamonds.

LIFE IN

“Serpenti Forever” continental
wallet in metallic silver calf

leather featuring a “Winter Stars”

motif. Brass light gold plated
snake head in shiny black and
glitter silver enamel.

Serpenti contemporary rounded
sunglasses with pink gold metal
frame with layered scale design
on the hexagonal browline.

The flat pink gold mirrored
lenses are enhanced by sleek
temples ending with an engraved
hexagonal tip.

“Serpenti Forever” mini bag

in metallic silver calf leather
featuring a “Winter Stars” motif.
Brass light gold plated tempting
snake head stud closure in shiny
black and glitter silver enamel,
with black onyx eyes.

DIVAS’ DREAM watch.
Manufacture in-house
mechanical movement with
automatique winding. BVL

191 caliber. 37 mm 18 kt white
gold case set with brilliant-cut
diamonds on the bezel and a
18 kt white gold crown set with
a sapphire. Aventurine dial with
hand-painted peacock, set with
diamonds. Dark blue alligator
strap with 18 kt white gold
folding clasp.
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Diagono aviator sunglasses with a
modern double bridge. Gunmetal
sleek and flexible metal temples
personalize the front piece with

a distincetive tubular structure.
Polar grey lenses add a touch of
exclusivity.

OCTO FINISSIMO
AUTOMATIQUE watch.
Mechanical manufacture
movement with automatic
winding (platinum microrotor)
and small seconds. Caliber
decorated by hand with cotes de
Geneve, chamfering and

perlage finishing. 6o-hour

power reserve. 40 mm extra-thin
titanium case (5.15 mm thick) with
transparent case back. Titanium
crown sel with ceramic. Titanium
dial. Alligator strap with titanium
ardillon buckle. Water-resistant
up to 3o metres.

Black “Winter Stars” shelley in
fine twill silk.

Festa High Jewellery necklace
in platinum with 1 emerald
Colombia cabochon (59.11 ct),

1 pear shape certified diamond
(1.57 et G VSa2), 345 buff-top cut
emeralds (15.29 ct) and diamonds
(40.68 ct).

Festa High Jewellery necklace in
platinum with 1 round cabochon
emerald (26.54 ct), 47 round
brilliant-cut diamonds (14.50 ct),
9o buff-top cut emeralds (4.55 ct),
36 baguette cut diamonds

(3.09 ct) and round brilliant-cut
diamonds and pavé diamonds
(28.67 ct).

Festa High Jewellery bracelet in
platinum with 13 beed emeralds
(15.21 ct), 20 round brilliant-cut
diamonds (5.05 ct) and pavé
diamonds (12.75 ct).
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Black seven-folds jacquard tie in
fine “Winter Stars” printed silk.

OCTO ROMA watch. 41 mm
steel case with transparent case
back. Crown set with ceramic.
Lacquered polished dial with
hand-applied indexes. Alligator
strap with stainless steel ardillon
buckle. Water-resistant up to 50
melres.

MAN IN BLACK ESSENCE Eau
de Parfum Spray 100 ml.

A new limited edition dedicated
to the deeply wild, arid nature of
Africa designed in collaboration
with the Nigerian artist Laolu
Senbanjo. An exclusive Afrodisiac
Oriental signature signed by
Master Perfumer Alberto Morillas,
which takes us in an exotic
dimension and is imbued with

a fascinating warrior intensity.
Bois d’Ebene is the essence of
elsewhere. It transports us to

the heart of Africa and strongly
expresses a primal and hypnotic
manliness. Bulgari MAN IN
BLACK ESSENCE is an ode

to wild seduction, for a tactile
and infinitely sensual pleasure.
Olfactory Family: Oriental
Ambery.

Top notes: Sweet Rum, Bitter
Orange.

Heart notes: Black Cocoa Bean,
Iris Absolute.

Base notes: Ebony Wood,Tonka
Bean.Iris Absolute.

Base notes: Ebony Wood,Tonka
Bean.
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Festa High Jewellery necklace in
platinum with 17 carved peridots
(27.41 ct), 17 carved tourmalines
(31.67 ct), 31 cabochon rubellites
(69.04 ct), 32 cabochon amethysts
(63.29 ct), 36 round brilliant-cut
diamonds (8.67 ct) and 31 round
brilliant pavé diamonds (7.21 ct).

Festa High Jewellery bracelet in
platinum with peridots (15.00 ct),
green tormalines (16.15 ct),
rubellites (31.37 ct), amethysts
(27.13 ct), diamonds and pavé
diamonds (6.62 ct).

Festa High Jewellery necklace in
platinum with emeralds (77.92 ct),
round rubies (6.98 ct), round
diamonds and pavé diamonds
(34.30 ct).

Festa High Jewellery bracelet in
platinum with 13 carved emerald
beads (39.17 ct), 13 round rubies
(3.03 ct), 14 brilliant-cut diamonds
and pavé diamonds (14.58 ct).

Festa High Jewellery earrings

in rose gold with with 2 Zambia
polished emeralds (29.44 ct), 4
round brilliant-cut diamonds
(1.65 ct) and 2 round brilliant-cut
diamonds and pavé diamonds
(1.93 ct).

Festa High Jewellery earring in
platinum with 2 cushion sapphire
(9.45 ct), buff-top cut sapphires
(3.50 ct), round diamonds (4.29 ct)
and pavé diamonds (0.9q ct).

Festa High Jewellery ring in
platinum with 1 cushion shaped
Sri Lanka sapphire (r7.10 ct) and
baguette diamonds.

Festa High Jewellery necklace
in platinum with 1 cushion blue
sapphire (36.45 ct), 1 certified
diamond (0.go ct D VSa), 249
buff-top cut sapphires (14.42 ct),
40 round brilliant-cut diamonds
(10.47 ct), 8 fancy shape, step cut
diamonds and pavé diamonds
(6.28 ct).

LIFE IN

Festa High Jewellery

necklace in rose gold with

6 Zambia and Brasil polished
emeralds (112.96 ct), 5 polished
aquamarines (87.32 ct), 6 polished
amethysts (112.22 ct), 2 polished
rubellites (60.37 ct), 2 polished
pink tourmalines (39.22 ct),

11 brilliant-cut diamonds (4.57 ct),
24 round brilliant-cut diamonds
and pavé diamonds (21.09 ct).
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70 Festa High Jewellery necklace in - Festa High Jewellery necklace
platinum with 1 round emerald in platinum with 1 cushion blue
(53.57 ct), 8 pear shape diamonds  sapphire (36.45 ct), 1 certified
with G.I.A. certificate (12.52 ct), diamond (0.go ct D VSa2), 249
8 emeralds (8.39 ct), 31 pear buff-top cut sapphires (14.42 ct),
brilliant-cut diamonds (11.98 ct) 40 round brilliant-cut diamonds
and round and pavé diamonds (10.47 ct), 8 fancy shape, step cut
(23.47 ct). diamonds and pavé diamonds

(6.28 ct).

Festa High Jewellery necklace

in platinum with 1 Mozambique
oval ruby (12.10 ct), 2 diamonds
(2.07 ct), 17 Akoya cultured pearls,
42 buff-top cut rubies (4.03 ct),

24 trapezoidal cut diamonds

(2.98 ct), round brilliant-cut
diamonds (10.37 ct) and pavé
diamonds (7.54 ct).

72 Festa High Jewellery necklace
in rose gold with pear shaped
and round rubies (6.8¢ ct), buft-
top cut rubies (0.53 ct) round
brilliant-cut diamonds and pavé
diamonds (13.67 ct).

Festa High Jewellery necklace

in rose gold with 25 yellow green
chalcedony, 38 diamonds (7.83 ct)
and pavé diamonds (19.06 ct).

74 Festa High Jewellery necklace
in platinum with r cushion
cabochon sapphire (180.98 ct)
and rectangular, trapezoidal step

cut diamonds and pavé diamonds

(28.46 ct).

Festa High Jewellery ring

in platinum with 1 cushion
cabochon Sri-Lanka sapphire
(13.62 ct), step cut diamonds
(0.51 ct) and pavé diamonds
(0.72 ct).
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Festa High Jewellery necklace

in platinum with 1 cushion
cabochon sapphire (180.98 ct)
and rectangular, trapezoidal step
cut diamonds and pavé diamonds

(28.46 ct).

Festa High Jewellery ring

in platinum with 1 cushion
cabochon Sri-Lanka sapphire
(13.62 ct), step cut diamonds
(0.51 ct) and pavé diamonds
(0.72 ct).

Serpenti High Jewellery necklace
in rose gold and pavé diamonds

(40.32 ct).

Serpenti High Jewellery bracelet
in rose gold and pavé diamonds

(28.82 ct).

Festa High Jewellery necklace in
rose gold with 10 turquoises, 10
crysoprases, 10 mother-of-pearl
elements, g sugilites and pavé
diamonds (29.32 ct).

Festa High Jewellery necklace in
rose gold with 10 turquoises, 10
crysoprases, 10 mother-of-pearl
elements, g sugilites and pavé
diamonds (29.32 ct).
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Festa High Jewellery necklace

in rose gold with 17 garnets
(232.04 ct), 19 South Sea cultured
pearls, i emeralds (18.72 ct) and
round brilliant-cut diamonds

(8.81 ct).
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Bulgari New York Collection
High Jewellery necklace in rose
gold, detachable in a bracelet,
with coral and lapis lazuli,

1 silver coin UNITED STATES
OF AMERICA LIBERTY 1807,
4 round brilliant-cut diamonds
(2.82 ct) and pavé diamonds

(16.96 ct).

Bulgari New York Collection
earrings in 18 ki rose gold with
silver coins and pavé diamonds.

Bulgari New York Collection
bracelet in 18 kt rose gold with a
silver coin, coral, lapis lazuli and
pavé diamonds.

Bulgari New York Collection
necklace in 18 kt rose gold with a
silver coin, coral, lapis lazuli and
pavé diamonds.

Bulgari New York Collection
necklace in 18 kt rose gold with a
silver coin and pavé diamonds.

Bulgari New York Collection
bracelet in 18 kt rose gold with a
silver coin.
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Bulgari New York Collection
bracelet in 18 kt rose gold with
grey mother-of-pearl, white
mother-of-pearl, and pavé
diamonds.

Bulgari New York Collection
earrings in 18 ki rose gold with
grey mother-of-pearl, white
mother-of-pearl and pavé
diamonds.

Bulgari New York Collection
High Jewellery necklace in
rose gold with grey mother-of-
pearl, white mother-of-pearl, 12
diamonds and pavé diamonds
(7.64 ct total).

Bulgari New York Collection
High Jewellery necklace in rose
gold with 32 malachites, 32
mother-of-pearl elements and
pavé diamonds (8.52 ct).
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94  Bulgari New York Collection

High Jewellery bracelet in rose
gold with coral, lapis lazuli and
pavé diamonds (8.72 ct).

96 Bulgari New York Collection

necklace in 18 kt rose gold with
pavé diamonds.

98 Bulgari New York Collection

bracelet in 18 kt rose gold with
pavé diamonds.
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Bulgari New York Collection
High Jewellery necklace in white
gold with 4r tanzanites (30.10 ct),
46 tourmalines, rubellite variety
(32.68 ct), 47 round brilliant-cut
diamonds (22.35 ct) and pavé
diamonds (3.80 ct).

Bulgari New York Collection
High Jewellery bracelet in rose
gold with coral, lapis lazuli and
pavé diamonds (15.46 ct).

Bulgari New York Collection
High Jewellery necklace in rose
gold with coral, lapis lazuli and
pavé diamonds (22.40 ct).

Bulgari New York Collection
High Jewellery bracelet in white
gold with coral, lapis lazuli, 2 pear
brilliant-cut diamonds (0.86 ct)
and pavé diamonds (26.27 ct).
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106 Bulgari New York Collection
High Jewellery bracelet in rose
gold with coral, lapis lazuli and
pavé diamonds (10.78 ct).

Bulgari New York Collection
earrings in 18 kt rose gold with
coral, lapis lazuli and pavé
diamonds.

Bulgari New York Collection
High Jewellery necklace in rose
gold with coral, lapis lazuli,

1 round brilliant-cut diamond
(0.32 ct) and pavé diamonds
(4-87 cu).
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108 Bulgari New York Collection
High Jewellery necklace in
rose gold with coral and pavé
diamonds (11.9g ct).
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DIVAS’ DREAM
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